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GATHERING ie HARVEST 


The most 








successful 

merchants of 

to-day are gather- 

ing a rich harvest 

from advertising 

seeds planted dur- 

ing many years. 

Sow your seeds of pub- 

licity in fruitful soil if you 

wish to gather a rich har- 

vest. Philadelphia is famous for its 
productiveness and 


The Jkecord 


is its leading newspaper ; advertisers from all over the 


country using extensively its profit-bringing columns. 


Circulation--Daily, 193,000, rate 25c. a line. 
Sunday, 156,000, rate 20c. a line. 


All agate classified advertising y5c. a line 





(Write for a miniature of our 23d Anniversary Edition. It's worth having.) 5 
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We Can Fill It For You. 
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GEO. KISSAM & CO., 


253 BROADWAY, NEW YORK. 


Written by Chas. FE. Buck, Baltimore, Md. 
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NEW YORK, 
THE ELECTRICON. 

THE INTERESTING STORY OF HOW IT 
HAS BEEN BROUGHT AND IS BEING 
KEPT BEFORE PUBLIC ATTENTION 
BY THE USE OF PRINTERS’ INK. 


VoL. XXXII. 





‘There are fully a million and a 
half to two million people in this 
country whose ears are affected. 
By this I do not mean that they 
are deaf, but that they are either 
that in more or less degree, or that 
they have head-noises, or a dis- 
charge from the ears. My figures 
are, I know, very moderate.” 

The speaker was Mr. P. A. 
Turner, advertising manager of 
The W. J. Tindall Co., an incor- 
porated concern, whose offices are 
at 46 West 34th street, New York, 
and he was telling the advertising 
story to the representative of 
PRINTERS’ INK. 

“Catarrh is the most fruitful 
source of such troubles, and gf 
course you know that 70 per cent 
of Americans suffer from catarrh.” 

The Tindall Company advertises 
to cure deafness and defects of 
hearing by the aid of galvanic elec 
tricity. They have an appliance 
for its application which they call 
an Electricon. The literature dis 
tributed by them tells how Mr 
Tindall, a Cohoes, N. Y., trades 
man, after twenty years of suffer 
ing from his hearing, and a trial 
of all sorts of cures, evolved the 
Electricon; how it cured him, and 
how, nearly three years ago, he put 
it on the market. 

And I am — to Mr. Tur- 
ner for all other facts. 

“T became associated with Mr 
Tindall about two years ago. The 
business was then entirely con 
ducted from Cohoes, where the 
factory and laboratory remain 
The development of the enterprise 
induced the adoption cf this New 
York office. 

COMPARATIVE VALUE OF MEDIA 

“We recognized that advertising, 
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and advertising alone, would es- 
tablish us upon a firm basis. So I 
began and took space in Munsey’s 
Magazine. I chose it because I 
considered it for my purposes the 
representative publication of the 
class upon which I had determined. 
My judgment proved right. 1m- 
mediately thereafter, and in due 
course, I adopted: other ten-cent 
magazines, I think about as fol- 
lows: Cosmopolitan, McClure’s, 
Frank Leslie’s Monthly and the 
Delineator. Though all paid, the 
last paid better than any of the 
others save Munscy’s. If you 
like, you may here insert a repre- 
sentative month of the six leading 
publications which have been on 
my list ever since. Thus, if we 
call the returns from Munsey 100 
per cent, the Delineator yields 
about 60 per cent; the Cosmopoli- 
tan, 22 per cent; McClure’s, 30 per 
cent; the Sawyer Trio, 30 per 
cent, and Comfort, 40 per cent.” 

“Did these pay you from the 
outset ?” 

“Not only these, but many more 
did too. By ‘from the outset,’ I 
mean within twenty days from the 
first date of publication And it 
was on this basis that | acquired 
valuable data to safely guide me in 
all future advertising. 

A LIST OF 120,000 NAMES. 

“Besides on this conservative 
plan, actually playing on velvet, 
one by one I took u» the publica 
tions I desired. It was through 
this method too that I was enabled 
to acquire my Iists. By any other 
I would surely have swamped my 
self—obtained worthless ones at 
an enormous expense.” 

““Can you explain more fully, 
Mr. Turner?” 

“Yes. There are a few agencies 
in this town, as you know, which 
can supply you with reliable lists 
of almost all kinds, and at reason- 
able prices But even the most 
reliable make no claim to supply a 
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worthy list such as we need. We 
figured out that to buy such a list, 
and then cull out the names, would 
make these names cost us two 
dollars each without leaving the 
list at all reliable. So we deter- 
mined to build up our own list. 
This we have done, and though 
each name thereon costs us $3.50 
this is cheap as compared with the 
other at $2.00, for every name rep- 
resents a sufferer from ear troubles 
who has written to us.” 

“And how have you acquired 
yours?” 

“Simply by gathering, classify- 
ing and following up the replies 
to our ads. At the beginning I 
recognized that I was tackling a 
hard problem. I knew every class 
was classified but ours. But I un- 
dertook it, and as a reward I have 
already a thoroughly reliable list 
of 120,000 names!” 

“Yours is entirely 
business, then?” 

“No; since beginning to adver- 
tise we have divided it into two 
distinct departments. We found 
so many calls from New York 
and the neighborhood that we de- 
termined to establish a dispensary 
and to give treatment. We se- 
lected this central office then—a 
spot accessible from everywhere. 
The result has been a successful 
office practice, amounting now to 
fully one-half the volume of our 
whole business. 


a mail order 


“Our advertising for the dis- 
pensary is entirely distinct from 
the mail order department. In the 


latter, besides mediums mentioned, 
we employ a good number of Sun- 
day papers, and quite a number of 
free distribution magazines, such 
as Lane’s List. Our returns from 
these are inquiries, for every one 
of our advertisements _ states, 
‘Write me and I will gladly send 
you full information.’ We there- 
upon send our literature, which we 
wae costs us five cents, in a 


saled envelope—two cents. This 
iiterature comprises the story of 
Mr. Tindall’s experience, a de- 


its per- 
demon- 


scription of the discovery, 
fection, application and 
stration of its results. 
TRACING REPLIES. 
“Tf we receive no reply in 
weeks we send out a ‘tracer,’ 


two 
our 


month we 
send out a 


second letter. If in a 
have not yet heard, we 


third. If this brings no return, 
we follow duly with a fourth, and 
a fifth, and even a sixth. lf the 


last brings none we give up.’ 
“And how are your returns?” 
“About 50 per cent, or fully half 

of inquirers, become customers on 


our first letter. Of the remaining 
half we catch one-half al ltogether— 
some from the second, less from 
the third, and a few from the 


fourth letter. Our last two letters 
are rather barren of result.” 
FOR LOCAL BUSINESS. 
“For local business—’ 

“We use only the morning and 
evening dailies. My experience has 
led me to adopt about 7o lines 
double column, and to frequently 
—that is, say twice a week, change. 
I found this to be very judicious. 
I always break the column rules 
and give this space partly up to 
display, the rest to reading. We 
are very well satisfied with results. 
We never buy reading notices, but 
occasionally editors give them to us 
freely. I don’t believe they pay. 
I think the morning papers more 
effective. For quick returns I be- 
lieve them incomparably better.” 

“Are your returns very quick?” 


HOW RETURNS COME IN. 
“It is remarkable that our re- 
turns are so very deliberate. Few 


come in until after two days after 
they have seen the advertisement, 
and many wait fully a month, and 
even more. Most of our patrons 
freely mention the source of their 
coming. So too in the mail order 
end of the business. All this goes 
to prove to us the cumulative ef- 
fects of advertising, and that once 
you have established a connection 
it is wise to keep your name and 
always and everywhere in 
evidence.” 

“Do you do othet 
vertising ?” 

“No, we abjure every other spe 
feeling that the trouble for 
which we prescribe requires noth 


y . 
LOC ds 


kinds of ad 


cies, 


ing beyond a sober appeal. Out 
door display and the street and 
elevated cars might do very well 


for — cures and similar ail 


ments; but as for us, no. There- 
fore, too, we dare distribute no 
novelties with our — literature. 
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People afflicted with deafness are 
apt to be very serious-minded.” 

‘About how much is your yearly 
expenditure ? : 

“We do not appropriate, but we 
extend the advertising as rapidly 
as we find the mediums we want. 
Without literature for a year past 
the outlay has certainly been $15,- 
ooo—perhaps a little more. With 
literature the amount will be fully 
$50,000. The time will come when 
we shall have individualized terri- 
tory and then we shall have to ex 
pend stated amounts.” 

“Are ear troubles increasing?” 

“They may or may not be, 
though I trust they are not. But 
what is to the point is that people 
are becoming more and more edu- 
cated up to the advantage of taking 
good physical care of themselves, 
and learning incidentally that the 
only way of getting a fair share of 
happiness from life is by making 
the most and the best of their bod 
ies—besides that, it is a duty they 
owe to posterity. All this is of 
course to our advantage 
W. SCHWARTZ 


A NEWSPAPER’S TALK. 


From an “advertising talk’? in 


the reading columns of tne Man- 
chester (N. H.) Union the lines 
that follow are taken. They in- 
terested the Little Schoolmaster, 
and may perhaps have a sim'lar 
effect upon his pupils: 

Contrary to the opinion of many 
the income of a newspaper is not all 
profit. Exaggerated stories of the earn 
ings of the newspapers are often cur 
rent, but the expense account is seldom 
thoroughly analyzed. In the Man 
chester Union no “plate” or ready-set 
matter has appeared in the read- 


ever 


Asso 
the 
paid 
cost ot 
the Man- 
$4.25, and 


ing columns. Besides the full 

ciated Press and special service 
Union has over one hundred 

correspondents. The average 
each column produced in 

chester Union is very nearly 
every paper printed costs nearly 2% 
cents. There are papers published at 
a cost of from 40 cents to $1 per 
column. It will be seen that the space 
in the Union has a real value, some 
thing definite, determined by the 
mount expended in producing the pa 
ver. As to advertising rates, the high- 
est charge for an advertisement on 
yearly contract, and = run without 
special page or position is 31% cents 
per inch each insertion, and this price 
is for advertisements running once a 
week. For advertisements running 
every day one year, without special 
page or position, tie price is 21 cents 
per inch each insertion. There are 
22 inches in a column, so that the prof- 
it on a column of advertising can readi- 
ly be figured. So.se merchants who pay 
from 15 cents to 25 cents per inch 
each insertion in papers with actual 
circulations ranging from 1,000 to 3,000 
consider the Union's rate high, simply 
because it calls for more money. On 
the basis of circulation such papers 
should receive only two cents to six 
cents per inch, or, if their rate is 
correct, the Union should receive from 
$1 to $1.75 per inch each insertion. 
These prices would be prohibitive. Any 
merchant would say that he could not 
afford to pay them. /.nd he could not. 


Yet the same are paying for space in 
the same ratio in other newspapers. 
It requires over a ton of white paper 
each day for the printing of the 
Union's morning and evening editions. 
The advance in the price of white 
paper last fall will cause an extra ex- 
pense of over $7,000 for the year end- 
ing Nov. 1. This is a snug little sum, 
and is simply the extra cost, practically 
nothing being secured by the increase 


in outlay. Yet the price of advertising 
space and the subscription price of the 
Union have remained the same as be- 
tore. 





—+>+—___——_ 

WHokEvER wants customers in these 
days of smart trade habits must invite 
them by persistent public announcement 
of what he has to sell.—Chicago (Jii.) 
Gazette. 


INDIANA'S ForEMosT NEWSPAPER 
THE INDIANAPOLIS 


CIRCULATION 
EXxcrEEpDsS 


PERRY LUKENS, Jr., 


No. 29 


| PRESS 


30,000 Corres Datry. 


FoR RATES AND OTHER INFORMATION, 
Kastern Representative, 
TRIBUNE 


ADDRESS 


BUILDING, New York Crry. 
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/ABBEY'S WINDOW 
Pim t. 


DIS- 


Y 


The window display, reduced 
photograph of which is shown 
herewith, is said to be one of the 
most remarkable ads ever of- 
fered the drug trade. In actual 
size it is four feet long by three 
feet high. It is an exact repro- 
duction, in fourteen colors, of 
the 23d street and 4th avenue 
station of the New York Rapid 
Transit Tunnel. The utmost 
care has been taken to make this 
display perfect in all details. 
The design itself has been worked 


being a local station only. Stair 
tunnel construction, etc., 
are exactly as they will be. There 
is a magnificent perspective; you 
can look into the tunnel, as far 
north as 42d street, and the dis- 
play is so perfectly arranged 
that in the daytime the natural 
light will answer all purposes, 
while at night a light can be ar 
ranged back of the cut-out, giv 
ing an actual tunnel lighting ef 
fect. The most satisfactory part 
of the whole advertisement is its 
simplicity of construction. It 
can put together in a second 
by one, as it is practically 


cases, 


be 


any 


REPRODUCT 


23% ST. STATION 
Ew YORK. 


OF 4"? AVE. 


THE RAPID 





up from the official working 
drawings of the chief engineer 
for the Rapid Transit Commis 
sion. Mr. Parsons has ex- 


amined the work during its inter 
mediate stages, and upon its final 
completion has officially approved 
it as correct in every particular. 


You see the street level, with all 
its teeming life, as natural as pa- 
per and color will permit. The 


cars and buildings are reproduced 
from actual photographs. You 
see two center tracks for express 


trains, while adjoining each side 
track are the platforms for the 
local service, Twenty-third street 


TRANSIT 
oABBEYS EFFERVESCENT 


i OO es oe Oe 


SALI 


one piece of heavy cardboard, 
all joints and connections being 
reinforced with linen. 

SALESMEN 
Any 


+e}, 
AND ADVERTISING. 
salesman can take 
article and fill the merchant’s shelves 
with it, but unless there is a demand 
created among the people for the article 
it will stay on the merchant’s shelves. 
The proper sphere of a salesman is to 
get the goods into the hands of the 
dealer and the proper sphere of adver- 
tising is to get the people to go to 
the dealer and buy the goods. It will 
be readily seen how these two factors— 
salesmen and advertising—are necessary 
the one to the other. Nothing will make 
a dealer more provoked than to have 
his shelves loaded up with a lot of goods 
he cannot sell.— Advertising Experience. 


good a new 
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any large success in Muin- 


nesota use 





Tile SAUNT PAWIL 


Daily Glob 











The only Democratic daily 





in the State, it has a elientele 


which is untouched by any 


other daily in the field. 


Advertising rates on application to 


THE GLOBE COMPANY, 


SAINT PauL, MINN. 


WiiuiAmMs & LAWRENCE, CHAS. H. EDDY, 
87 Washington St., Chicago, IIl. 10 Spruce Street, 
D. C. McConn, Manager. New York City. 











8 PRINTERS’ 


AN OUTDOOR ADVERTIS- 
ING “SCOOP.” 
In the days when advertising 


was not a colossal business, as it 
is now, the Mendelssohn Quin- 
tette Club, of Boston, engaged 
Mr. D. H. Elliot, a Georgian and 
an ex-Confederate officer, as a 

vance agent. He entered into 
the business with dash and aban- 
don, and some of his schemes 
were distinctly calculated to draw 


the public eye. Says Thomas 
Rvan, in his “Recollections of an 
Old Musician” : 

“We made a little trip to Ni- 
agara Falls, and gave two con- 
certs. Immediately after cross- 


ing the bridge over the rapids to 


Goat Island there used to be a 
small paper mill on the right- 
hand side, the walls of which 
were built directly on the edge 
of the wild, rushing’ waters. 
Elliot went into the office of the 
paper-mill, and asked if they had 


any objection to his putting up a 
poster on the walls. They laugh- 


ed derisively, and answered, ‘go 
ahead!’ 

“We were using, as advertising 
material, at that time, a long 
showy streamer, which bore, in 
black letters shaded by red on a 


white ground,‘Mendelssohn Quin- 


of Boston.’ It 


tette Club, was a 
stunning thing. It could be 
read a long distance away. 
“Elliot borrowed a_ skiff, put 
all his pasting materials into it, 
hired some trustworthy men to 
help, and his other assistants on 
shore paid out a long rope, to 
which the boat was attached, 
until it reached the There 


wall. 


INK. 


he pasted up every letter and re- 


turned land in safety. 

“It was a wild and dangerous 
thing to do, but it paid. The 
poster could be read at the old 
Grand Trunk Railway bridge 
two miles distant, and all along 
the Canada shore. Everybody 
went to see it, and it excited no 
end of remark. The poster was 
there for two years.” 

a 
IN CHINA. 

In a recent report on the trade of 
Pakhoi, Mr. Nevill-Perkins, the Acting 
sritish Consul, says: ‘Advertising 


foreign goods extensively in the Chinese 
fashion is a method that is bound to 
attract attention near teahouses and the 
like, and along thoroughfares; flaming 
and artistic posters, with illustrations 
that explain themselves for the illiterate, 
and a few simple Chinese characters 
written large to catch the eye of the 
partially educated masses, with printed 
matter in the same language under- 
neath whereby the spokesman of the 
crowd (in China every crowd has its 
spokesman) might further elucidate 
matters. In North China _ Fellows’ 
Syrup, Eno’s Fruit Salt, both with 
Chinese about the bottle, cheap Japan- 
tooth pastes and powders sell in 
large quantities, and an English soap 
notwithstanding the absence of any ad- 
vertisement in Chinese, is occasionally 
found here, but at a prohibitive price. 
Cheap soap comes entircly from Japan. 
There is pl .ty of room for extension 
and improvement here as the native 


ese 


is by no means averse to washing at 
a rate proportionate to his income ; 
also cheap perfumes, which need not 
be nasty, but must be strong. To con- 
clude, the expense of advertising lo- 
cally so as to reach the masses is no 
more than the printing and _ posting 
(billposting), very  small,, and_ the 
number of goods that might sell is 
arge; an expert on the spot would 
soon collect ideas. Nowhere, I am per- 
suaded, are Macaulay’s words respect- 
ing the parallel relations of advertise- 
ment to trade and steam to machinery 
more likely to prove true. British 
and Colonial Druggist. 





Saga ta AA UU NZ 


Magazines ; i 
at the same rate 
ready to aatill vit copies 


and quote ook es. 


AT THIS OFFIC 


10 SPRUCE STREET, NEW YORK, 
THE GEO. P. ROWELL ADVERTISING AGENCY 


Keeps on file the Leading Daily and Weekly Papers and Monthly 
authorized to Receiv 
demanded by the 


Advertisements 
ind is at all times 


e and Forward 
publisher 
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\NDERSON’S METH 
ODS 


TOM 


Heywood. 


The International Express Com 
pany recently opened a passenget 
department at 945 Broadway, New 
York. This department, while act 
ing as agent for nearly all leading 
transportation companies, makes a 
specialty of personally conductes 
excursions to Cuba, Porto Ricoand 
Mexico. The department spends 
considerable money for printers’ 
ink, and when T. J. Anderson, thx 


general passenger agent, was asked 


By Irank A. 


to give some description of the 
routine followed in a passenger of 
fice in advertising, he said: 
“Advertising for the passenget 
department of a transportation 


may be divided into tw: 
classes, the direct and indirect 
Under the former would be includ 
ed time-tables in folder form, 
as well as in newspapers, hangers, 
booklets, circular letters or posters 
announcing some particular trip, 
and personal vis-ts to people who 
are possible patrons. Under the 
latter comes the exchange of ad 
vertising with mediums issued by 
other companies, the issue of tick 
ets to newspaper men and others 
who may be of use in future, tak 
ing of space in mediums of no im 
mediate or direct use, but which 
are controlled by people whoss 
friendship sells tickets, and the ex 
penses of traveling 
agents who are supposed to clinch 
contracts by personal solicitat’on 
If an excursion is of special char 
acter, requiring for explanation de 
tailed description, a well written 
and illustrated booklet may be util 
ized to advantage. These booklets, 
while expensive, are of sufficient 
advantage to repay their cost many 
times over; it is difficult to recite 
the complete story in any other 
way. Nearly every passenger 
agent has a list of people who will 
patronize any attractive excursion 
he has to offer. For instance, a 
man who has made a pleasure trip 
to California is open to a Cuban 
proposition. Emigrants’ names 
are obtained through general ad 
vertising or are sent us by friends 
in various parts of the world. 
Hangers are placed in stations on 
those railroads selling a joint ticket 


company 


passenger 


INK 9 


publicity is of 
than the 
In any case there 


this form of 
Mportance 


and 


ad ex 
perts consider it 


are but few ‘hangers’ wasted, 
though the method of their dis 
tribution may look wasteful. 


“In selecting journals, it is im- 
portant to use period cals read by 
the wealthy rather than in those 
having an extended miscellaneous 
circulation. The 50,000 buyers of 
Town Topics are of more advan- 
age to the conductors of a high- 
tour than the 1,500,000 
Comfort subscribers. The whole 
business, however, of direct returns 
to be secured from periodical ad 
vertising remains, even after many 
years of experience, much a mat 
ter of guess work, except in the 
a cheap local excursion. 

“While advertising in the right 
kind of journals may be depended 
upon to produce a number of an- 
the booklet and the trav 
eling passenger agent are supreme 





are 





case ot 


swers, 


in closing the ticket sale. This is 
particularly true when dealing 
with organizations intending to 
travel in a body, though every in- 


quiry has to be followed up by 
one or both. In some cases the in- 
quiries are from so many distant 
points that it is easy for the adver- 
tising to exceed the possible re- 
ceipts. If an excursion, limited to 
100 people, representing a maxi 
mum profit of $2,500, costs $2,700 
to advertise, there would be a 
loss to the company, a result that 
agents are averse to, notwithstand 
ing the advice of publishers, who 
fail to see howean enterprise may 
be over advertised 

“For emigration and general 
tickets, no limit may be put on 
advertising appropriation, but on 
limited parties the figuring neces- 
sarily has to be close. It is as a 
rule easy for a passenger agent to 
judge where the tourist travel 
wants to go, and if through his 
ads, his booklets or his agents he 
produces no or but trifling returns, 
it is as practicable for him to keep 
hfs position as it would be for him 


to lift himself over the Dewey 
arch by his boot straps 
“The number of copies of a 


booklet which may be distributed 
to advantage varies, of course, ac- 
cording to the excursion. The 
passenger department of the In, 
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ternational 
sues monthly 5,000 
sixty-page guide for distribution 
by its various agents. Of our new 
book, ‘New Cuba, Ancient Yuca- 
tan and Modern Mexico,’ we shall 
print 10,000 at least. This is a 
very expensive book, but it is de- 
signed as a permanent ad.” 
+o 
ADDRESSING READERS 
PERSONALLY. 


Express Company is 
copies of a 


Advertisers who avoid or neg- 


lect the use of the pronoun 
“You” overlook a colloquial cle 
ment which both easy to em 


ploy and effective in operation. 
Whenever an advertisement is 
being read individual is in 
front of it. circum 
stances why the ad 


some 
Under thes« 
should not 





vertiser’s message be delivered as 
from man to man? Let me take 
the case of an advertiser who is 
cmploying small space in a wide 
ly circulated newspaper, and 
who is prepared to. give his 
advertisement a few minutes’ at- 
tention every week. Let such ad 
vertiser jot down from time to 
time the strongest arguments 
that he can think of why _ his 
goods should be purchased such 


arguments, for example, as he or 


one of his travelers would use 

when addressing a_ prospective 

purchaser. Let him then imagine 

once every week that he has such 
1 e 


prospective purchaser standing in 


front of him, and let him write 
down in a few terse sentences 
precisely what he would say to 


such a person, using the pronoun 


“You” in the colloquial — style 
whilst doing so. I venture to 
think that there would be a 
freshness, an originality, and a 


vitality about a weekly brief talk 


of this kind, conducted through 
the columns of a_well-circulated 
newspaner, which would quickly 
make its mark. and yield the ad 


vertiser who adopted the practic 
a satisfactory — profit —Newspa 


per and Poster Advertising 
oe 
GOOD BUSINESS ADVICI 
Don’t have too many rules in your 
office. The golden rule and an ordi 
nary agate rule are sufficient B 
Hustler. 


. 


RIGHTS 


NEWSPAPER 
\n advertiser las a right to ask 
a newspaper publisher how many 
copies of his journal he prints. A 
newspaper publisher has an equal 
right to refuse to supply such in 
formation, on the plea that, if 
he told the truth, an unscrupu 
lous competitor would not  hesi 
tate to tell a lie, and that, under 
these circumstances, he would 
placed in a disadvantageous and 
an unfair position. Or the pub 
demur at his 


be 


lisher may stating 

figures, on the ground that his 
circulation is a special and in 
fluential one, which cannot be 


justly compared with a journal, 


numerically stronger, but of con 
siderably less importance. I do 
not think that there is very much 
to be said for these two con 
tentions, and I suggest that con 


cealment of circulation, no matter 
what may be the e¢ rcumstances, 
operates prejudicially, in the long 


run, to the journal whose pub 
lisher adopts that course. If 
circulation be fearlessly stated, 
all wrongs will right themselves 
in due course. The lying can 


hunted 


vasser will presently be 
down, partly by advert‘sers and 
partly by those competing jour 


nals whose fair claims he is seek 
ing to nullify, while, with regard 


to the question of the influence 
of one journal as compared w:th 
that of another, an advertiser is 
at all times willing to listen to 
the strong points which can be 
brought forward, and will attach 


to them due weight when ariving 
at his decision —Newspaper and 
Poster Advertising. 
——__+o+ 
STEREOTYPED ADVERTISING EX- 
PRESSIONS. 














“JUST THE THING FOR SUMMER.” 
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AUSTRIAN AND HUNGAR- 
IAN NE W SP. A PERS. 

The constitution of Austria 
guarantees to “the peoples rep- 
resented in the  Reichsrath” 
(Austrian Parliament) the free 
dom of the press “subject to such 
regulations as His Majesty's gov- 
ernment shall deem necessary in 


the interest of order and public 
welfare.” Press laws, ordinances 
and ministerial decrees are so 
numerous that there is hardly a 
constitutional lawyer in all Austria 
who could say with any degree 
of certainty what the editor of 
a newspaper may or may _ not 
have a right to say. Before 
any one can _ start a_ political 
newspaper in Austria he has to 
secure the permiss:on of the gov 


ernment. If the would-be pub 
lisher has satisfied the author 
ities that he is an honorable man, 


not liable to print seditious matter 
and that he will not corrupt the 
morals of His Majesty's subjects, 
he may get the necessary permit 

revocable, however, without ap 
peal to the ordinary courts, by 
the minister of the interior. The 
license once secured, he must name 


the responsible editor and file a 
bond with the government. This 
bond varies in size with the size of 


the paper and the place of publi 
cation, and is intended to in 
demnify the government for any 
possible expense in prosecuting 
the publisher or editor in case they 


should break some of the laws 
that regulate the “freedom of the 
press.” If the newspaper proves 


refractory, the government has the 
right to declare the bond forfeited 


either in part or in toto. 
When permission has been ob- 
tained and the bond filed by the 


publisher, 
the paper, 


he can proceed to print 
but once more the gov- 
ernment steps in and_ decides 
whether it should be allowed to 
circulate or not. Every newspaper 
is bound to send a complete copy 
of every issue to the district at 
torney’s office, and only after that 
official, who acts as general censor, 
has found nothing objectionable 
in its pages can the paper be sent 
out to its subseriber Should 
however, the censor discover in 


its columns anything which, ac- 
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cording to his jtudgment, is an 
infringement upon the rather 
vaguely worded press laws, the 
whole edition is confiscated. In 
the course of time the editors 
learn to know the predilections 


and prejudices of each censor, and, 
as a rule, they know so well when 
their paper is going to be confis- 
cated that everything is ready for 
the vetting out of the second edi- 
tion long before the “‘service copy” 
has been sent to the censor. Only 
two kinds of articles are absolutely 
free from interference by the au- 
thorities : verbatim reports of 
parliamentary debates and correct 
reports of proceedings in law. But 
the editor must not use his dis- 
cretion in deciding what parts of 
the speech should be printed and 
what omitted. If he does not 
print it in toto, the district attorney 
is allowed to search for a motive. 
The fact that the paper did print 
what is true, and that the com- 
plained-of matter can be proven to 
be true, does not mean in Austria 
that it can be printed. According 
to the opinion entertained by offi- 


cial Austria, the truth is not for 
every one. 

This state of affairs makes it 
rather hard for any editor to pur- 
sue his policy without trouble. 
There is the everlasting danger 
that the ministry might exclude 
his paper from the mails or else 
revoke his license, confiscate his 


bond and a thousand and one petty 
annoyances with which the author- 
ities harass their political oppo 
nents. Some years ago the govern 
ment forbade the sale of the Neue 
Freie Presse and the Neues Wiener 
Tagblatt in all the tobacco shops, 
where the average Viennese buys 
his paper ; then, again, important 
telegrams have sometimes been de 
layed in the most mysterious and 
annoying manner, and finally there 
is a little trick of excluding the 
representatives of a fault-finding 
press from the public meetings of 


public bodies. Last year, for in- 
stance, the reporter of the Neue 
Freie Presse was refused admit 
tance by order of Dr. Carl Lueger, 
the burgomaster, to the meetings 
of the ety council ; and the high 
est court decided that represent 
atives of ne Wspapers are only tol 


erated, 
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And yet in spite of all these 
drawbacks, or perhaps because of 
them, the newspapers of Austria 
have an influence entirely out of 
proportion with their merits. In 
that polyglot country newspapers 
are printed in a dozen different 
languages, following all sorts of 
tendencies and speaking for fully 
a dozen different nationalities that 
are constantly at war with each 
other. To describe them all is 
impossible, and the great mass of 
them do not even deserve a mere 
mention. Of really great newspa 
pers there are few, and all of them 
appear in the German language 
andare publishedin Vienna. Among 
Austrian newspapers the Neue 
Freie Presse is first and foremost. 
Politically, commercially and_ fi- 
nancially it occupies a place unique 
n newspaperdom. It is perhaps 
the richest newspaper of Conti 
nental Europe, and the luxurious 
appointments of its offices, and the 
salaries it pays to its leading work- 


ers, are the envy of European 
journalists. The editor-in-chief 
has an income three times as large 





as that of the prime minister. and 
the social prestige he derives from 
his position is marvelous. Founded 
in 1864 by M. Etienne, Max Fried 
laender and Adolph Werthner, the 


Neue Freie Presse has quickly 
risen to pre-eminence. Politically 
it is the exponent of German 


liberalism, and has therefore been 
in opposition to the ruling powers 


for the last twenty years. Ministry 
after ministry have bulldozed, ca 
joled, threatened the editors, yet 


the paper has gone on in its own 
way every conceivable method 
of withholding information from 
its representatives has been tried, 
yet the Neue Freie Presse has con 
stantly been the best-informed 
newspaper of Austria and has used 
its information in the cleanest and 


most readable manner. The ed 
itors have always been men closely 
allied with the liberal party. and 
the paper has always stood out 


boldly and uncompromisingly for 
the tenets of this party \t the 
present time Dr. Edward Bache is 
the editor-in-chief, though offi 
cially he figures as joint publisher 
with Moritz Benedikt, and the title 
“editor” is applied to Karl Felix 
Kohler. In reality, Dr. Bache is 
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the head of the editorial depart- 
ment, Mr. Benedikt the business 
manager, while Mr. Kohler would 
be called managing editor in this 
country. Next in importance to 
politics are the financial and 
economic departments of the Neue 
Freie Presse, and here again it is 
without rivals. Another w:dely ad- 
mired feature of the Neue Freic 
Presse is its feuilletons. Book re 
viewing is another feature, as are 
also on every conceivable 
subject of human interest, and no 
matter what the subject treated of 
might be, the author is always 
fully capable of doing it justice. 


essays 


Then there is the serial story. As 
to the “news” part of the paper 
there is not much to be said. It 


is true that on special occasions, 
such as, for instance, the Dreyfus 
trial, the Neue Freie Presse spends 
sums of money for tele 
but ordinarily it 
relies upon Reuter’s Agency and 
the Agence Havas for its foreign 
news. The domestic news service 
is more elaborate, though the local 
columns would drive an American 
city editor to despair. The most 
sensational murder is dismissed 
with a few lines, and the private 
affairs of the most prominent pub 
lic man are never touched upon. 

\nother well-edited, though un 


] T 
= 
large 


graphic reports 


pretentious, paper is the Neues 
Wiener Tagblatt. Politically — its 
sympathies are with the liberal 
party, and the editor, Sigmund 


Hahn, is even more than a liberal, 
he is an uncompromising preacher 


of democracy. He has no such 
array of brilliant men around him 
as has Dr. Bache, and the Tag 
hlatt does not pretend to rival the 
Veue Freie Presse. Mr. Hahn is 


very act've in political affairs, he 
has also been repeatedly a member 
of parliament, and has no ambition 
to either be himself or to make his 
paper a political factor outside of 
his own country. Its patrons are 
mostly among the artisans, and it 
is read by most Viennese women 

The Fremden-Blatt deserves to 
Ie noted, because its editor, 
Wilhelm Mendl, is the mouthpiece 


f the foreign office, and usually 
give the first information ino re 
gard to Austria’s foreign policy 
The /llustrirtes Wiener [xtra 
Blatt is the sole exponent of pic- 
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torial journalism in Vienna. Its 
editor, E. Seidel, is proud of the 
fact that his paper has the largest 
circulation in Vienna, and to keep 
that circulation he runs it as a sort 
of gossip sheet. It is the paper of 
the hoi polloi, and the ed:tor 1s 
absolutely non-committal to 
what his preferences are politically 
wr industrially. 

And, lastly, the Deutsche Volks- 
Zeitung must be noticed. This 
paper is of very recent growth, and 
is the organ of the anti-Semitic 
Party in Austria. In Vienna the 
anti-Semites control the city 
council the burgomaster, Dr. 
Lueger, is the leader of the party, 
and he contributes frequently lead 
ing articles to the Deutsche 

Volks-Zeitung The redoubtable 

Carl Wolf, anti-Semite member of 
pion Rate from Vienna, is the 
editor of this paper, and its col 
umns reflect the peculiarities of its 
editor. He is the selfsame Carl 
Wolf who bombards his political 
opponents in parliament with ink 
bottles, books, chairs and tablets, 
and his paper indulges in similar 
methods. Lies and misstatements 
are its weapons, there is a constant 
appeal to the lowest passions of 
the mob, and nothing is too sacred 
to be dragged into the mire. The 
Jews are, of the object of 
the main attacks, but they are not 
the only ones. Every one, from 
minister down to policeman, is 
attacked in its columns if he dares 
to say or do anything which does 
not meet with the approval of 
Herr Wolf or his colleague, Herr 
Schoenerer. 

Il. THE HUNGARIAN NEWSPAPERS. 

To Hungary, newspapers are a 
relatively new institution, for the 
first Magyar newspaper did not ap 


as 


course, 


pear until 1841. Louis Kossuth, 
the Hungarian patriot, was the 
first man to edit a daily news 

paper in the Magyar language, 
and from 1841 to 1844 his 
Pesti Hirlap was the only paper. 
In 1844 he could no longer 
continue to print it ; the opposi 

tion of the Austrian government’ 
became so great. Then came the 
momentous vears of 1848 and 1840, 


when every Hlungarian who could 


shoulder a musket went out. t 
fight for the liberty of his country 
against the Austrian army, aug 
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mented by fiftythousand Russians ; 
and when Vilagos had come and 
the patriots were crushed there 
could be no question of editing a 


‘ Magyar newspaper. 


Hungary became a_ military 
satrapy of Austria. An Austrian 
general was the absolute dictator, 
and yet, in spite of the gloomy 
outlook, a man was found ready to 
defend the principles of liberty 
against all odds. On the oth of 
March, 1850, appeared in Pest the 
Pesti Naplo (Journal of Pest) 
and Joseph Szenvcy proclaimed 
himself editor and publisher. For 
five months this man stood all the 
cruel persecution of the martinet, 
General Haynau ; then broken in 
health and ruined financially, he 
emigrated to England. His paper, 
however, continued toexist. Simon 
Banfay took up the work, and in 
short year he was arrested one 
and fifty times and. con 
demned four times by court-mar- 
tials. A similar experience was 
that of his successor Em] Récscy, 
and often the publication of the 
paper was suspended for months. 
By this time men like Maurus 
Jokai, Paul Gyulai, Baron 
mund Kemény, Paul Hunfalvy, 
the geographer, associated them- 
selves with the Pesti Naplo, and 
finally Francis Deak became one 
of its editors. After the terrible 
losses Austria suffered in Italy 
during the year 1859 the govern- 
ment became more friendly to- 
ward Hungary, and repeated at- 
tempts were made bring about 


one 


hundred 


Sigis- 


an understanding. Every promi 
nent Hungag¢ian statesman looked 
at the Pesti Naplo as the one or 
gan of publicity through the col- 


umns of which such men as Count 


Julius Andrassy, Baron E6tvés 
and Dr. Max Falk voiced their 
opinions upon every important 
question. The proudest day of 
Pesti Naplo was when, in 1865, an 
article appeared in its columns, 
headed ** From the Pen of Francis 
Deak.” It contained the provis 
ions of a treaty that would be 
acceptable to Hungary, and after 
two vears of bickering the Aust 


rian governinent Lave in, and every 
suggestion made in that newspaper 
article was incorporated in the 
‘Ausgleich” between Austria and 
Hungary. Hardly had a constitu- 
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tional government been formed in 
Hungary —_ the then editor of 


the Pesti Naplo, Sigismund 
Kemény, began to oppose the 
ministry. For fully twenty-five 


years the paper was the most pro- 
nounced organ of the opposition 
to the liberal party, not opposing 
its principles, but its personnel, 
and, serving no other end but the 
venting of the spite of its editors, 
it soon lost all its influence. In 
1895, however, one of the most 
brilliant journalists of Hungary, 
Ambros Neménpi, became its edit- 
or, and under him the paper once 
more ypaweer its importance. 


The Nemzet, founded and edited 
by Maurus Jokai, is the closest 
rival of the Pesti Naplo. The 


personality of its editor permeates 
the whole of the paper, and while 
of late, owing to the age of Jokai 
and to his inability to do much 
work for the paper, politically it 
has been outstripped by its rival, 
the Nemszet is the literary paper 
par excellence of Hungary. Jokai 
knows how to encourage and cheer 
young writers, and in his paper 


most of the younger authors of 
Hungary have presented _ their 
works to the general public. Jokai 


himself contributes only occasion- 
ally to the Nemset ; ever since he 
has been appointed a member of 
the upper house (house of lords) 
his political influence has been on 
the wane, and in reality he is no 
longer the editor of the paper. 
Younger men have taken the re‘ns 
into their hands. The Pesti [Hir- 
lap and the Budapesti Hirlap, edit- 


ed, respectively, by Dr. Béla Ken- 
nedy and Francis Csajthay, are 
other representatives of the per- 


sonal newspapers of Hungary. 
Both are supporters of the liberal 


party and both editors are mem- 
bers of parliament, Still, nothing 
more different can be imagined 
than the make-up of these two 
papers. The Pesti Hirlap is flip- 
pant, jeering and sneering ; the 
Budapesti Hirlap grave, argument- 
ative and serious. To Dr. Ken 
nedy nothing appears important, 


to Mr. Csajthay the smallest trifles 
assume a vast proportion. The 
Pesti Hirlap prefers the paragraph 
style of writ'ng, the PBudapesti 
Hlirlap prides itself upon the polish 
and finish of its articles, 


The Egyeteres is the only im- 
portant newspaper that stands out 
for a total separation of Hungary 
from Austria. It is the organ of 
the independent party, and the old 
fighter, Martin Dienes, is its edit- 
or. The press being absolutely 
free in Hungary, the language this 
old parliamentarian frequently uses 
is rather forcible and picturesque. 
For a time, to please the Austrian 
authorities, Mr. Dienes made his 
appearance qu ite frequently in the 
courts, being accused of uttering 
treason, lesa maiestas, and other 
supposed breaches of the press 
laws ; but the juries invariably 
brought in a verdict of “not 
guilty,” and for the last few years 
no one has ever thought of haling 
the editor to the law courts. 

Few people outside of Hungary 
understand the Magyar language, 
and as early as 1854 it became ap- 
parent that a paper in German was 
an absolute necessity to acquaint 
foreign countries with the true 
state of affairs in Hungary. Thus 
the Pesther Lloyd was founded, 
and from its first issue unt!] to- 
day Dr. Max Falk, parliament- 
arian, scholar, financier and jour- 
nalist, has been its editor. The 
Pesther Lloyd comes nearer the 
best English papers than any other 
newspaper on the continent. Its 
leading articles are always written 
with clearness, precision and un 
derstanding, and even its form is 


that of the great English papers. 
From the French papers it copies 
the custom of having all its im 


portant articles signed, if not fully, 
at least by some initial or mark 

and every month the paper pub- 
lishes a list of its contributors and 
explains the meanings of the sig 
natures. Besides being recognized 
as the official organ of the Hun- 
garian government, the Pesther 
Lloyd has the best foreign corre- 
nce in Continental E urope. 
Max Nordau, for instance, writes 
for it from Paris, and his “Con 
ventional Lies” was first publish- 
ed in the feuilleton of the Lloyd. 
Every important novel of Jékai 
appeared serially in its pages, and 
no matter what language a good 
novel appears in, a German trans 
lation of it is sure to be found soon 
in the Lloyd. To. theatrical 
musical, literary and other artistic 
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as good con 
the Neue Freie 


matter it gives 
sideration as does 
Pres and for a well-rounded, 
dignified newspaper it has few 
equals. A newspaper which is not 
printed at all is the Telephoni 
Ujsag (Telephone News), which 
gives the news of the day over the 
telephone wires in intervals from 
half an hour to two hours. This 
is a reminder from the millennial 
exhibition, and is being continued 
because the enterprise is a well 
paying one. One point must be 
made at the close of this article. 
Generally speaking, the press in 
Hungary is owned and controlled 
by the Jews ; most of the men en- 
gaged in journalism are Jews and 
Mr Zangwill did not exaggerate 
very much when he tells us the 
editor of the Pesther Lloyd had 
the one non-Jew on his paper call- 
ed in to show to Mr. Zangwill that 
not every one of his employees 
was of the chosen race. Perhaps 
it is because of this remarkable 
condition that while in Austria 
anti-Semitism is rampant, we do 
not hear of any anti-Jewish move- 
ments in Hungary, though it con- 
tains three times as many Jews as 
does the larger and more thickly 
populated Austria.—Eugene Lime- 
dorfer, in the Bookman. 
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Ties That Bind. 


our name is 
the name 
your fault, 














Fergu- 
before. 
for it is 
pertain- 


We are brothers, 
son. You’ve heard 
If you haven't it’s 
synonymous with everything 
ing to good house furnishing. When 
you need a goou cook or heating stove 
you think of Ferguson; a table or 
chairs. Ferguson ; a bed, couch or set- 
tee, Ferguson; window shades, lace 
curtains, carpets or rugs, Ferguson ; 
a sewing machine or kitchen cabinet, 


Ferguson, and so on through a long 
list of household necessities. If you 
wanted any furniture or stove re 
pairing well and cheaply done, or had 
something tolerable good (most any- 
thing) that you wanted to trade ior 
something better who’n the world 
would you think of Lut Ferguson Bros. ? 
We'll treat you like a brother, givs 
ing you value received and save you 
money ; you'll trade with us again and 
again, thereby increasing our business 
These are the ties that bind. 

FERGUSON BROTHERS, OF COFFEYVILLE 
KAN., OFFERED A ROCKER FOR THE BEST 
ADVERTISEMENT; THE FOREGOING WRIT 
TEN BY F. H. WELLMAN, CARRIED OFF 


THE PRIZE. 


LEITH’S LOGIC. 
Mr. S. E. Leith, one of New York’s 
bright young advertising specialists, 


argues that many people make it a rule 
not to answer an advertisement until it 
has appeared several times in a publica- 


tion, even if they are attracted to it 
upon the first insertion. Mr. Leith says 
that this is a little scheme that many 


country folk have of ascertaining if any 
advertiser is trustworthy. They know 
that those who come in for single inser- 
tions only can fool publishers as well 
as the public, while those who continue 
month se month must necessarily be 
advertising legitimate business or they 
would have been suppressed either by 
the publisher or the public.—Owr Silent 
Partner. 


HIS 


THEORY 
Out in Chicago is a publisher whose 
hitterest enemy cannot charge him with 
being a dreamy idealist. young 
friend of mine who went to him for a 
job was asked to fix his own salary. 
“If I think it is too much I won't pay 
it.” said the publisher, “and in that 
case I don’t want you. But I can’t af 
ford to have dissatisfied people in my 

office.””"—National - ertiser, 


WHO IS DECEIVED. 


An advertiser is never so easily de- 
ceived as when trying to deceive others. 
i sliecanemene 
On 30th December, 1884, 
Gooderham, of Toronto, at 
took out $100,000 Tantine, 15-year en 
dowment policy, in the Equitable Life 
Assurance Society of the United States, 

with an annual premium of $8,382. 

One day later, namely, 31st Decem- 
ber, 1884, Mr. Gooderham, at age 
took out a similar amount, $100,000 
Tontine, 15-year endowment policy in 
the New York Lite Insurance Com 
pany, with an annual premium of 
$8,382. 

Soth of these policies Nave matured, 
and the following is the comparison of 





Mr. 


age 55, 


55, 





results: 
COMPARISON, 
I. 
EQUITABLE LIFE. 

Age, 55. Amount, $100,000. 15- 
year endowment Annual premium, 
$8,382. Matured, 30th December, 
1889. 

RESULTS. 

Cash option, $150.847. Paid-up op- 
tion, $210,000. Annuity for life, $20,- 
320. 

II. 
NEW YORK LIFE. 

Age, 55. Amount, $100,000. 15- 
vear endowment. Annual premium, 
$8,382. Matured, 31st December, 1889. 

RESULTS. 

Cash option, $13° 533. Paid up op- 
tion, $188,660. Annuity for life, $18 
269.85. 

COMPARISONS ARE USUALLY REGARDED 
AS ODIOUS, BOTH IN ADVERTISING AND 
ELSEWHERE. IN THE ADVERTISEMENT 
ABOVE REPRODUCED, THE COMPARISON 
MAKES AN EFFECTIVE ARGUMENT, 








16 
DOWN WITH BILLBOARDS! 


Under the 
title, the Boston 7itmics, in a recent 
issue, has the following to say: 

Billboard advertising is of course 
a very wicked thing. 

The Times is a newspaper with 
its columns open for advertising, 
like other newspapers, and as bill 
boards turn some this 
money from our pockets, join 
heartily in the shout of all news- 
papers against billboards. 

There is nothing like frankness 
and openness. 

The billposter is 
desecrator. 

He would paste a one-sheet on 
the head-stone of his mother’s 
grave, if the cemetery had visitors 
enough to make it pay. 

Down with the hoa-dings. 

They are an eye-sore. 

They are a menace to art. 

They are ruining America. 

Here in Boston the crusade 
against billboards is only another 
excuse for the gathering of per 
like Edwin D. Mead—those 
who must have crusades and topics 
for reform, or they perish. There- 
fore the crusade must have some- 
thing inherently and fundament- 
ally wrong about it. 

The billposter is a man of nerve 
and audacity, but he is not ruining 
this country. 

All he needs is repression. 

It is not right that he plaster the 
front of the State house or Fanueil 
hall, and usually he knows enough 
to keep away from such places 

We have tolerated the |illposter 
for a hundred years or more and 
watched the steady growth of his 
bills in an artistic direction with an 
adm‘ring eye. 

It is a shame for good people to 
arise now and declare him and his 
boards public nuisances. 

The boards should not be erected 
in public parks, for that is giving 
the advertiser an unfair advantage 

s well as interfering with the con 
tour of the landscape, which in city 
places is safe-guarded by law. 

What is the harm in erecting 
boards in lots traversed by the rail 
roads? They rel'eve what in many 
cases is a monotonous landscape 
and afford food for contemplation. 


sarcastic 


foregoing 


ot 


aside 
we 


a robber and a 


sons 
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Whohas not turned his headtoob- 
enterprising — billboard 
which has suddenly burst into view 
after a dull stretch of traveling. 

What is more important, the bifl- 
boards sell the goods advertised. 
For some articles they are superior 
to the newspapes and magazines, 
because they reach people who do 
not read, or are not impressed by 
newspaper advertisements. If they 
did not sell the goods, they would 
not continue to be employed. An- 
other proof is found in the pains 
and money spent upon the designs 
for the posters. 

Imagine a country barn without 


serve an 


its circus posters, for which the 
farmer receives the welcome 
“skulls” which give innocent en- 


joyment to himself and family. 
The good people who are so sud- 
denly and so dreadfully agitated 


over the billboard will find, we 
fear, that it cannot be reformed 
out of existence. In its proper 


place it is all right. It is seldom 
employed by immoral and swind 
ling advertisers. On the contrary, 
articles of household use which are 
found to be of full value, and in 
dispensable, are advertised by bill 
be ards. 

The billboard is a sight much 
pleasanter than the platform ap- 
pearances of chronic reformers, 
who flit from one reform to an 
other as the seasons go by, but who 
never do anything, but always talk, 
and are deceived perpetually in the 
simplest matters. 


+oo-——__— 
“THE OVERLAND MONTHLY.” 
sale of the Overland 


The recent 
Vonthly induced the Fourth Estate to 
the following interesting de 
tails of the magazine's early 
Bret Harte started the 
1868, and to its early issues contrib- 
uted “The Luck of Roaring Camp,” 
“The Outcasts of Poker Flat,” and 
other stories that afterward made him 
famous. There was great objection to 
“The Luck” in the Overland printing 
office, a female proofreader declaring it 
was immoral and’ shouldn't be printed 
Another contribution that gave Mr 
Harte a national reputation was the 
poem “The Heathen Chinee.”’ The 
lagazine suspended publication in 
1875, but ten years later was revived 
by Charles Howard Shinn, who con 
ducted it successfully until 1895, when 
it passed into the control of 
velle Wildman, now United States 
Consul-General at Hongkong. Its latest 
editor was Charles Howard Bridge. 


go into 
history: 
Overland in 
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AN 
Bender, Jr., of 


ADVERTIS 


Cincinnati! 


JOKE OF 
William 


during the past few months has sent 
out thousands of carloads of beer to 
persons who have never given an order 
for the same, and some amusing inci 


dents have naturally resulted. It is not 





Mr. Bender’s custom to first solicit an 
order. Tre first thing the person so 
licited knows he receives a lett 
closing a bill of lad and statir it 
Mr. Bender has shi»ped, prepaid, one 
carload of bottled veer. The answer 
which such a letter usually brings is 
more forcible than ¢ legant. Here are 
some samples received by 





Wasuincton, D, C., April 5 
Wa. Benpver, Jr.—Your lette 
mistake. Order 
ods will not be 





cates was not given 


and g received 
MILEs 
WasHINGTON, March 26 
Wa. Benper, Jr.— Your letterof 24th, 
inclosing bill of lading, received. 
evidently a mistake. I know not! 


ELSON 





of the matter and have given no order 
M. A. Hanna 
This one came bv mail 
Avpany, N. Y., March 26 
WitiiamM = Benper, Ji Referring to 





yours of the 24th instant, with inclosed 









bill of lading, which I return here 
I do not understand what you 
I have ordered no carlo: id of beer. ‘To 
what order do you refe Very truly 
yours, THEODORE Roosevelt 

In spite of these tart replies, when 


rrived at its destina- 


in each case it received, and 
right be, fe 


the car of beer 
tion, 


well it 1 


was 





small pasteboard car, 

with the brand of beer 

in it on one side, and 1 t 

road over which it goes on the other 
beer \ 


Inside was 





tiny bottle of 
b Ih 





wing t 
They could be used f 
isinesses 





other bi 


many 


A is our Agency known as A-1 


B is the Brains by which our work’s done 
C is the Confidence customers have ; 

D is the Dollars they’re enabled to 
E is Experience— Enterprise, too ; 
F is for Fifty-—our year are not few 
G is our Grit—synonyr id; 
H is our Honor all over the land. 
I stands for Ideas, we have 
J is our Judgment ; 








them to s 
let customers tell 





K is the Knowledge of mediums we've gait 

L’s the Long-time through which ’twas 
tained. 

M’s Magazines—we know all al them ; 





N is for Newspapers can’t do without them, 
O-riginality: that’s letter O; — 
P is our Prest wherever we g 
Q is the Que 1s We invite you 
R for Results--to show them, 
is our System, it leads to success ; 
is the Talent our 
U is our Uninterrupted career; 
V is for Victory year after year 

your “* Will” for which we find “ way; 
ethods—they 
offer our best; 


» Ze which awaits your requ t 








to ask 


our task 





an 


artists possess. 


om we 
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USIL! 

London evening newspaper boys have 
(says the daily Chronicle) mercifully 
been silenced by the police. But they 
need not despair. Let them imitate the 
ingenious Chicago newsboy From his 
neck hangs a board upon which is 


printed in bold cnaracters 
HusH! 
lisance I don't 
but have them 
of me and dis 





shouting, 

rhe rd * Hush!” in type of ex 
blackness at 
and almost every 





bigness 
s attention 








F by who stops to read the sign 
hoard buys a paper to encourage the 
silent newsboy Newspaper and Poster 
Ber jet 
. ~-°, 
ALFRED E. ROSE. 
His first connection as advertising 
anager was with the large department 
store of Barnes, Hengerer & Co., of 
Buffalo, N, § from where, after 


s’ service, he went to the 
H-O Cor as advertising manager 
erving later as president of this con 
Advertising manager of Scott 
& Bowne was the next position he a 
cepted in his advance through the 
business of publicity. And in 1897 he 
r ited successful connecti 





seven year 









s firm to assume the manage 
ment of Ayer at Lowell {dvtsor 
iw 
Common sense is one of the requi- 


sites of 


the successful advertiser. Pos- 
sessed of 


a he can formulate his own 





rules. Without it all the rules in the 
world woul ld help him but little. 
al — 


Is essential to the proper preparation of 
SOUPS, BOUILLON, MEAT JELLIES, 
EF TEA, GRAVIES. 
A very little of it represents the strength 
and savor of pounds of prime beef. The 
best cooks find it as necessary as the 
svice box. 
A new editior . 
Eat any 
Beef Sentfree 


How to Make G md Th ngs ty 
t of 


‘Libby, MeNeltl a Lines, ‘ blenge. 








LENDS ITS I 


SIZES, 


PRESERVING I 








1S PRINTERS’ 


HOW IT WORKS. 
This is the story that the ambitious 
young man sent to divers trade papers: 
Mr. Y. William Wriggles, the cele- 
brated advertising manager of the Fly 
bynight Novelty Company, has yielded 
to the earnest, not to say — plead 


ings of the directors of the Canajoharie 
Corn-Plaster Corporation, ao will here- 
after devote his astonishing talents to 
that concern. His hebdomadal emolu- 
ment is proportioned to his abilities, 
and has Coated an assessment upon 
the stock of the corporation. This 
amount will be cheerfully paid, for the 
stockholders know that they will soon 
get their money back in the form of in 

eased dividends, of which the en- 
gagement of Mr. Wriggles is a sufficient 
guarantee. 

Mr. Wriggles ng 
corn-plaster foundry 
of directors, the venerable 





escorted to the 
by the entire board 
president un 








rolling a red three-ply carpet before him 
as he advanced from the trolley car to 
the office door. In honor of the occa- 
sion, an extra ration of chewing gum 
was dealt out to the lady employe 
and the whistle blew ten minutes suslier 
than usual at night. 

Y. William Wriggles was born twen- 
ty years a in Rubber Neck, 


At the age of three vears he had carved 
his initials on the dining table and on 
his mother’s mahogany bed. This early 


sign of a genius for advertising so 
pleased his parents that they decided 
that his home afforded no sufficient 
scope for his abilities. He was there- 
fore sent to an institution where close 
hair-cuts and wholesome restraint were 
in fashion. A mere catalogue of his 
exploits would fill more space than this 
journal can devote even to so great a 
subject. 

It is rumored that the 
Novelty Company is about to go 
the hands of a receiver. 

This is what got into print: 
Wriggles, late ot the 
,ovelty Company, has a 
‘anajoharie.—National Adz 

o> —_— 
QUESTIONS. 

Is there to be any change in the ad 
vertising policy of your concern this 
coming season? Are you to pursuc 
the same stereotyped plan of publicity 





Flybynight 
into 


Flyby 
new job 
ertiser. 








that has done service for your store 
since the opening of its portals? Are 
1e dodgers and ci rs_ which 
} wenaed their disturbing way un 
der the doors of the housekeepers of 
your community time and time again 
to be continued? Is the same price-list 
stvle of announcement wiich vou and 
your antecedents have used since time 
out of mind to occupy the advertising 
columns of your local daily? Perhaps 
these subjects have not received the 
share of your attention to which theyare 
entitled.—Dry Goods Economist. 


— Saal - 
A GOLD BRICK. 
space in a publication on the 
supposed circulation and to 


To buy 
basis of a 


receive only a half or a third of that 
quantity, is very nearly analogous to 
i ng gold bricks. Idvertising Ex 





perience. 





INK. 


CIRCUMSTANCES ALTER 


Newspapers all over the 


CASES. 


country are 


publishing the following interesting 
comparison: 

If you ask a man for an ad or a 
local he will tell you he doesn’t believe 


in advertising, a paper is never read, 
says one of our exchanges. But let him 
be caught hugging the hired girl or 
chasing a loose piece of calico up the 
street after dark, or struggling with a 
jug of “tamarind” water, if the print- 
ing office is in the garret of a twenty 
story building, he will climb to the top 
and ask the editor not to publish it in 
the paper where everybody wiil read it. 
+ 
AN ADVERTISEMENT IN 
CHURCI 
San Francisco Ar 
American 
church in 


The 
that some 
attending 
not long 
over one of 
been taken 


gonaut 
solaiers who were 
the Philippines 
since saw an American eagle 
the church images. t had 
from a discarded can and 
pore this legend, which was supposed 
by the natives to be an American motto: 
‘The old reliable condensed mil 
nmntacasiail mie 
MOTHER AND BABE. 
Parents, of little consequence 
selves, sometimes have babies 
to come to great ends Che 
many a big business was a s 
of advertising copy..-M 
Rule. 


says 


them 
destined 
m noth r of 


1 sheet 





orse’s 





+ — 








Here’s to the friends we love so well, 

To those so far away 

If a drink of wine would bring the m here, 
We would drink the old house dr 


hope to see you about 


A 1INIATURE REPRODUCTION OF A POST 
AL CARD SENT BY JAMES H POTTLI OF 
Tilt BROTHITERIDOOD WINE COMPANY, 
NEW YORK, ro Wt CUSTOMERS BEFORE 
HIS VISIT rO THEM rwo THOUSAND 
FIVE HUNDRED COPIES ARI SENT OUT 


PRINTERS’ INK. 


NOTES. 





A Newark saloon keeper advertise 
his establishment as a “‘thirst-parlor.’ 

Epvw wn S. Porter, President of the Path- 
finder Pub. Co., W ashington, >. €., bee 


opened a New York office for his periodical at 
John Street. 


A Grocer in Rutland, Vt., advertises 
himself as “The Man who Gives the 
Most Change Back.” Is the title origi 
nal ?—Fame. 

Here is the card of a taxidermist of 
Philadelphia: ‘Il stuff dead animals at 
a fair price. Some of my rivals stuff 
live people with big talk of skill and 
prices to match.” 


Agricultural Advertising (Chiéago) tor 
September contains an interview with ©. J. 
Prentice, of the Frank B, White Co., on the 
igricultural publications and advertising con- 
ditions seen in England. 


AN Eng zlish 
tises: “If our 
please patronize 
‘Even the cyclist 
tired in our 


adver- 
line, 

again: 

cushion 


railroad company 

line is in your 
us.” And 
will not get 

carriages.”” 


Ir is said that President Harper, of 
the University of Chicago, who has 
given the subject considerable thoucht, 
advocates the use of good newspapers 
text-books in the colleges and uni 
versities, 


as 





of Sydney, N. Y., is re 
duced to the extremity of permitting a 
local photographer to furnish street 
signs for the privilege of advertising 

business connection therewith 
ic spirit must be at a low ebb 
Sydney.—Fourth Estate 
Now Brooklyn 
dealer with the jingle: 
“The land of 
Is the land | 
For $100 a 
soon you 
anxious 


THE town 


comes a real estate 
the living 

am giving 

lot. 

spy it, 

to buy it 

there on the spot! 


Food Co. 


As 
You're 
Right 
Moxie Nerve 
painting James P. Bowen's 
building in Salem, Mass., and 
ally displaying advertisements of Moxie 
on the roof and front. The letters on 
the roof are several feet in length and 
make a great show. For the privilege 
of painting its own advertisements, the 
company put two colors on the front 
and side and painted Mr. Bowen’s ad 
vertisement and name the whole length 
and breadth between the first and 
second stories. Nat ional vertiser. 


traveler from 
Rico notes that the shopkeepers 
San Juan are taking kindly to 
glish. A placard in a .eading cafe 
notifies patrons that they may obtain 
‘soda wat” and “ shaked milk ;” a 
grocer advertisers that he has “ta con 
stant stock of groceries”? and makes a 
“great especialty of French and 
Spanish preserves,” and a es 
tate broker has an  ‘“‘ause let.”” 
Many hotels and casinos have 
taken comnected with the Amer 
ican the island, such 


as 


has been 
restaurant 
incident- 


Tue 





Porto 
of 
En 


A RETURNED 


rea 
to 
stores, 
names 
occupation of 


as 
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Twenty-fifth of July,” Uncle Sam’s 
House,” etc.—C hicag » (lll) Chronicle. 
Tue Modern American Pri inting Office, at 
the Paris Exposition, covers a surface of 
eighty running meters. The material com- 
prises four American cabinets of forty-six 


cases, five cabinets of twenty-three cases, and 
other cabinets and cases necessary to contain 
all the accessories of a printing office ‘here 
are 465 fonts of type, comprising thirty-three 
different styles of letters, and borders, orna 
ments, cuts, etc., are largely represented. In 
the pressroom are a Universal and two Gordon 
each run by an individual electric 
The office also contains a Simplex 
The exhibition received 
the grand prix or grand prize. Barnhart Bros. 
& Spindler, H amilton Mfg. Co., Chandler & 
Price, National Machinery Co., Unitype Co., 
F. Wesel Mfg. Co. and Latham Machinery 
Co. share the honor. 








presse s, 
motor, 
Type-setting machine. 


Over 90 per cent of the merchants of 
the city have signed the agreement that 
they will not advertise in any way but 
the regular publications. This includes, 
besides newspapers, guides issued regu 
larly and the theater programmes. This 
does not prohibit the hearing of the 
claims of any worthy object, but 
money can be contriouted directly in 
stead of through advertising and the 
object will be better off in most cases, 
as will also the firm contributing. Some 
of the organizations of the city are 
said to madder than the traditional 
hatter over the mater. Some threats 
were made the past week, but if 
the merchants stand firm the threats 
can amount to nothing.—Springfield 
(Mass.) Republican, Sept. 1 


Tue work 
artists has 
surposes: Walter 
komer, Sir John 
Marks, Mr, G. D. 
Linton. Messrs. 


be 





. 
of 
been 


the following famous 
used for advertising 

Crane, Prof. Her 
Millais, Mr. H. Stacy 
Leslie and Sir James 
Pears paid $100,000 
for the purchase and reproduction of 
Millais’ famous ‘Bubbles.’ Among 
the younger artists several may be said 
to have made it almost a business. For 
genuinely original work—such, for in 
stance, as Mr. Dudley Hardy's fasci- 
nating design for the “Gayety Girl,” or 
Mr. Aubrey Beardsley’s strangely 
tractive sketches for the venue ’ 
ater and for the “Yellow Book” 
prices were paid; and Mr. Hardy re 
ceived from Mr. Wilson Barrett $625 
for the sketch design of the “Claudian” 
poster.—The Billboard. 

Detroit, Mich., 
covered with 
county boss 
paign in 


Billboards 
the 
cam 
where 
full 
their 
bitter 


Aug. 31. 
posters denouncing 
are a feature of the 
Washtenaw County, 

‘Mysterious Bill’’ Judson holds 
sway. The anti-Judsonites, and 
name is legion, are particularly 
against the county ; and are wag 
ing a personal campaign. They have 
sprung a scheme « their adversaries 
that is at once unique and _ effective. 
Chairman Moran, of the anti-Judson- 
ites, has ordered constructed hundreds 
of bulletin boards, which will be dis- 
tributed throughout the county. Every 
road leading into every city, village or 
postoffice of the country will be pro 
vided with them, and well-known tarm- 
ers have been appointed to take care 


bos 








20 
of them. sends 
out by 
nen, 


Every Saturday, Moran 
mail printed posters to 
containing hot on 
Judsonites, and every Tuesday 
ing bright and early the latest attack 
on the alleged usurper and his follow 
ers will be pasted up. Nearly two 
thirds of the county has already 
covered up with these boards, on 
bottom of which is »ainted an offer 
$10 reward for evidence against 
one who tears down or mutilates 

The Billboard. 

Tue Fourth Estate is devoting 
space to. billboards. Here 
pieces of news chronicled in 
sues: Kansas City 
billboard advertising 
pearance of the city. An ordinance, 
introduced by Alderman O'Neil, pro 
hibits the posting of billboards along 
the streets and alleys for the purpose 
of advertising “wares and merchandise 


these 
the 
morn 


roasts 


been 
the 
of 
any 
them 


much 
are two 
recent 1s 
people do not believe 
improves the ap 






patent medicines, theatrical plays or 
any kind of business.”” Owners of the 
billboards throughout Cleveland were 
brought before the Board of Equali 
zation recently and questioned in re 
gard to the value of their signs On 
investigation it was discovered that the 
billboard men had never paid a cent 
of taxes for their boards, many 
of the larger signs cost several hundred 
dollars to build resident W. G 
Beck, of the board said: The bill 
boards of this city will go on the ta 
list for at least $15,000. here are two 
concerns in this business—DBryan & 
Co., and the United States Display 
Company. The former, I think, is the 
owner of billboards which will be 
valued at $10,000, and the latter $5,000 
It has been an oversight that the prop 
erty of these companies has not been 
placed on the tax list before.” 
~~, 
A NEWSPAPER WONDER. 
When you open up your largely cir- 
culated daily or weekly newspaper and 
look for your advertisement, it may 
cause you to feel some wonder if you 
know that in all probability yours are 
the first hands that have ever touched 
its inside pages. The woodman cuts 
down a spruce tree. It is hauled to the 
mill. There machinery strips off the 
bark, reduces the wood to a pulp, and 
makes it into paper. At every turn 
cranes, derricks, chains, cogs, roll 
ers, steel teeth and other mechanical 
contrivances keep the material out of 
human hands. The immense rolls are 
wound by machines, loaded into cars 
and wagons by machinery, put into 
pressroom and on_ presses by other 
machinery, and finally printed and fold 
ed without having been directly touch 
ed by any human _ hand.—-Newspaper 
and Poster Advertisin, 
un Ginn 

THE MERCHANT'S ROSTRUS 
The column of the newspaper is 
the merchant’s rostrum. It is his 
pulpit. It is his stump From that 
ie addresses the public at largé. Ad 
vertising is the channel through which 
the merchant speaks to the people he 
desires to address.—Ogden., 








PRINTERS’ INK. 


NOT SO BIG. 


Office of 
JAMES CARLTON COMPANY 
ATLANTA, Ga., Sept. 24, 1go 


Editor of Printers’ INK: 

My attention has just be en brought to a re- 
cent copy of Printers’ Ink, in which your 
correspondent is badly at fault in reference to 
our Tera-Sope. He states that “the backers 
of this enterprise have given it out that they 
will make a strong fight on Sapolio.”” This is 
entirely an error, as we are not making a fight 
on Sapolio or on any one, believing that there 
is room for us and others to follow. Tera- Sope 
1s going to stand or fall on its own merits, and 
has no fight to make against anybody. It is 
true that we expect to advertise extensively, 
to the full extent of our capacity, and will no 
doubt, in the near future, occupy some space in 
some of the Eastern mediums to a small 
extent; but not to such an extent as your cor- 
respondent has led you to believe. 





Let us take this occasion to again wish 
Prin TERS’ INK the rich success of which 
deserving. Yours very truly, 

James CARLTON CoMPANY, 
Per O. C, Stone, Adv. Mgr 
-o;, 
IN CHICAGO. 


Othce ot 

Ten Artists OF CHICAGO. 
Curcaco, IIl., Sept. 19, 1900 
Editor of Printers’ INK: 

In your publication of toth inst. you 
gave me a little notice concerning my 
and it may be of interest to 
you to learn that I received ten in 
quiries for printed matter and although 
no orders have resulted, to date, it 
me that the readers of your 
are in earnest. Thanking 

publicity, I am, 

Yours respectfully, 
Tue Ten Artists or CHICAGO, 

Charles E. Adv. Dept. 


business 


seems to 
publication 
1 for the 


Jones, 
SLOWLY, BUT 
every advertiser learns to buy 
much a line a thousand of 
with due regard for its 


os 
THE MILLS GRIND 
When 


space at so 
paid circulation, 


quality, just as he would wheat or corn 
or any other commodity, then will the 
days of the advertising fakes be num 
bered.— Advertising Biossience. 

~7or 


THE CLERGY 
LIKE IT. 


Dr. Agnew’s Catarrhal Powder 
Cures All Creeds. It Relieves 
in 10 Minutes. 

Here are a few names of clergymen 
of different creeds who are firm be- 
lievers in Dr. Agnew’s Catarrhal 
Powder to “live up to the preaching” 
in all it claims: Bishop Sweatman 
Rev. Dr. Langtry (Episcopalian); 
Rev. Dr. Withrow and Rev. Dr. 
Chambers (Methodist), and Dr. New- 
man, all of Toronto, Canada. Copies 
of their personal letters for the ask- 
ing. 50 cents. 

Sold wy WM. WILSON, 162 Broadwav: W. B 
ané 244 st.. and all druggists 


Biker, 6th ave 


A PECULIAR AD. 








PRI 
ADVERTISING MYSTERIES. 
the of Harper's 


187 following is 


42 





SOME 


From one of 
Va ne tor 
clipped 

Che following appeared 
ear in one of the New 

Notice.—If the gentleman who keeps 
in Cedar street with a red head, 
the umbrella he borrowed 
from a lady with an ivory handle, 
will hear something to his advantage 

Another, in the same paper, set 
ting forth the many mveniences and 
advantages to be derived from metal 
window-sashes, among other partic 
enumerates ‘Those sashes 
will last forever; and afterwards, if 
the owner has no use for them, they 
might be for old iron.” The above 
can only be matched by an announce- 
ment contained in a transatlantic news- 
paper 

Missing from Killarney, 
garty, she had in her arms 
and a Guernsey cow, all 
red hair and_ tortoise-shea 
hind her ears, and large spo all 
down her back, which squints awfully 

ere is another which is “confusion 
worse confounded,” but is certainly a 
fide advertisement 

[his is to certify that TI, 

anagan, am not the person w 
was tarred and feathered by the liberty 
mob on Tuesday last; and I am read 
to give twenty guineas to any one 
will bet me fifty that I am the 
man who goes by my name. 

Witness my hand, this 30th of July, 
Dan. O’FLANAGAN. 
announcement 


issue 
the 


during last 


York dailies: 


a store 
vill return 
he 


Mars 


as follows 





vu’ Fo 
babies 
h 


Jane 
two 
black, wit 

comb be 


Daniel 
} 


idy 
that 
other 


following 
place: 


Your 


is also 


absence will ruin all. 
of your husband—your parents 
children. Return—return—all 
well—happy At any rate, 
key of the cupboard where 


JANE 
Think 

your 
may be 
inclose the 
the gin is. 

~— 
ORGAN 
best house organs 
and withal the 
no reading matter such 
the advertising term 
entire paper consisted 
of bright, breezy talks about the 
Every anecdote that the paper 
tained had something to do with 
business that it was the aim of 
house organ to advertise here is 
nothing more interesting to the public 
than the store of a live place 
of business, if it is attractively told 
There is a tremendous amount of 
general miscellany floating around 
which people have no time to read. Un- 
less a house organ is extremely care 
ful to its miscellany it is no more 
interesting than a great deal of matter 
every household has nowadays, whiclf 
is too voluminous to be read thorough 
ly.—National Printer Journalist 
+o 

BAD PUN. 

A glance at the matter in the 
York Journal and the Chicago Ameri 
can perhaps justifies = claim that the 
iesbar is the New York Journal Re- 
hearst.—Boyce’s Hustler. 


HOUSE LOGIC. 
Some of 
have ever 
interesting, had 
comes under 
‘pure.” The 


we 
most 


the 
seen, 


as 

store 

con 
the 
the 


news 


as 


NOT A 
New 
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THE MAILING CARD 
A tasteful, tactful mailing card is 
an attractive bid for business rhey 
compel attention every time, and they 
are certain to be delivered to the desk 
or hand of the person to whom they 
are sent.—Practical Advertising. 


— +o. 
Classified Advertisements. 


Advertisements under this head two linesor more, 
without display, entsaline. Must be 
handed in one week in advance 


WANTS. 
DVERTISE MENTS for for the 
Charleston, 8. 
DVERTISEMENTS for the paper w ith largest 
ys local circulation in Charleston, 8. ¢ THE 
EVENING Post. 


reenaL D'S NEWSPAPER MEN’S EXCHANGE 
recommends competent rep’rs,editors & adv’g 
15Cedar St. 





EVENING Post, 


men to pubiishers. 
W ANTED—Small second-hand 
and half tone plant 

articles it consists of. Box 93, Knoxville, 


, Springfield,Mass 


zine etching 
State price and what 


Tenn 






" [ ELEGRAFHIC news service for afternoon 

dailies. Reliable, complete and within reach 

of every publisher, Address ** MANAGER,” Post 

office Box 2241, New York. 

\V so D—To sell at low figure a growing 
farm paper property worth double price 

asked. No better opening in the South for a 


hustler, E, E. ADAMS, Lebanon, Tenn 


\ DWRITER with experience and can prepare 


snappy, eye catching, convincing ads, will 
entertain proposition from Eastern dept. store 
or first-class house. Best references. “ H. W.,” 
care Printers’ Ink. 


I THOROUGHLY know all details proprietary 
pa- 


medicine business; also adv. details (news 
p rs, obtaining mailing lists, distribution, eti 
cipable adv. and pamphlet writer; executive 
exverience ; highest re = rences, ability inte rity, 
industry. Address * NEX,”,care Printers’ Ink’ 











] y? you need an adwriter? Or probably you 
know some one who does need a good man 
one who can well edit, attractively display and 
judiciously manage newspaper ads and billboard 









uublicitv! Here is one, anxious to enter a wider 
field which promises advancement for good 
work, faithful service. Age 25, single—is origi- 

nal, ene *,capable. He refers you to Page- 
Davis and some Richmond mer- 
chants urt not most_important ob- 
ject. Ade Box 841, Richmond, Va. 


] ERE isa synopsis of the history of a certain 
newspaper man. It contains a moral. June 
23, 1886. Was graduated from Wooster Universi 








ty. Age Sept. 15, 1886.—Solicitor for Builders’ 
Magazine. Oct. 15, 1886.—Correspondent and 
agent for a provincial daily—earning on com- 

$100 a menth, April 19, 1887.—Commer. 
cial travele r. Sept. 1887.— Bought Kenosha 
(Wis.) Courier (weekly paper losing money). Oct, 
3, 1888.—Consolidated Kenosha Courier and Ken- 
osha Telegraph into Telegraph-Courier. Dec. 1, 
1890. —-Moved paper into new building of its own. 
Sert. 20, 1891.—Sold Telegraph Courier for 4 times 
i scost. (Paper earning $5,000 00 a year net.) Oct. 









Trip to Central America. Nov. 
xht Bloomington (Ill.) Leader.daily (ev 
losing $2,000.00 a 





weekly (Paper year.) 
, 1895.—Sold Leader for nearly _doul me its 
cost. “(Making $ 3,000.00 a year net.) i 





Sold Leader second time. Dec 8, 
capital stock of the Toledo © ommercial Co, 
(Paper earning $2,000.00 a month gross.) Dec. 1, 
1898.—Taken down with nervous prostration, 

cau-ed by overwork. Paper was earning $4,700 
a month at this time. April 15, 1899.—Taken to 
hospital. July 4, 1899.—The Commercial sold by 


receiver for a sum equal to ninety per cent of 
its obligations, three-fourths of which were due 
publishers’ family." Sept. 12, 1899.—Moved on to 
farm on bonks of Lake Chautauqua. Sept. 23, 
1900.—He alth restored and full of ginger; but 
poor. his synopsis is given because it tells 
plainly his experiences and successes, as_ well 


as his defeat. He wants a position where his ed 
itorial, advertising or executive experience will 
be of value to his employer and himself 

can use his services he would be 
from you. Address L. A.C 


you 
glad to hear 
ASS, Hartfleld, N. Y. 
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\ a ow yom MEN- We have business-bring 
4 e , Box 672, Balto., Md. Send stamp 


GENS. ATIONAL cuts and slangy word matter 
»* wanted, for booklets, posters, handbills, ete. 
to advertise an English racing paper. Terms 


and samples to editor Sporting Search Light, 15 


Marlboro Rd.,St. Johns Wood, London. 


+o, 
ADDIE. ESSES WANTED. 
PD, COW AND, gmat Youraddress wanted. 
« Money in it. RK. L. JENNINGS, Marshall, Tex. 
+ 
MISCELLANEOUS. 
Ae on ‘ulars mailed with our cash 
P. 1, STRINGER Co., Olney, Pa. 
~-or 


MAILING MACHINES 


J 


WPEC JAL 


orders, 








gr: BEST, a labeler. °99 } pat.,is only $12. REV. 
ALEX. DICK, 43 Ferguson A ve.. Buffalo, N. Y. 
+> 
PENS. 
Faleon Pens. Gross 


Ns haan with Effsey 7 
a box 10 cents. THE PAUL CO., 
Red Bank. J. 
a 
PRINTERS. 
( YAMPAIGN half > portrs nits of your local 
indidates, 3x4 « NIAGARA ENG. 
ti Washington St. Y 

















co. Buffalo, 
SPECIAL REPRESENTATIVE. 
Il. D. La a ISTE, 
38 Park Row, New York, 
spec ‘jal re pre sentative for leading daily news- 
papers 


aaa 
IMPOSING STONES. 


» EST quality Georgia marble cement — ‘ 
> two inches thick, 50 cents square foot. 
with order. THE RGIA MARBLE FINISH. 
ING WORKS, Canton, Ga, 





a 
LETTER BROKERS. 

ETTERS, all kinds, received from ne wspaper 
4 aive rtising, wanted and to let. What have 








you or wh: ind do you wish to hire of us? TI 
ENOF LETTERS ASS’N, 595 Broadway, N.Y 
+o 
ADVERTISING AGENTS. 


ANT ADS—3 lines in 15 large st Sunday pa- 


$7 0; 50 


W: 





go you name, $5; 25 largest, 
largest, $14.45; 100 largest, $28 50, Lists mailed, 
HUNG iREOR D & DARRELL AG’CY, Balto., Md. 








+o 
NEWSPAPE R ANFOR MATION. 





| pipe latest newspaper information ase the lat- 
est edition of the AMERICAN WSPAPER DI- 
RECTORY, issued Sept. 1, 1900, Price, a 
dollars. Sent free on receipt of price Gre o We 

ROWELL & CO., 10 Spruce St., New York 

_ ~o 
PHOTO ENGRAVING. 
‘HE STANDARD ENGRAVING CO., 61 Ann 
., New York, 

J ALF-TONES, 1 col. $1; 10c. per inch. Zines te, 
per _ - ality cuaranteed., Samples. NIAG- 
ARA EN ., OF Washington St., Buffalo, N. Y. 


SUPPLIE IES. 


PINS, 3 for 10c, rie. PRINTERS St PPLY 


YAUGE 
A irand Island, Neb 


CO., ¢ 





ig gt ged with ink mmonuats potared 
w.D K 


by the ILSON PRINTI 
Ltd... 13Spruce St, New York. Special melee - 
cash buyers 
—_ +o 
WINES 


6 he government, in its efforts to establish a 

pure food law, analyzed 14 brands of cham 
nagne, foreign and domestic, and the Brother- 
hood Champagne was the one pronounced the 
best. Will send you te mony free or a case of 
the wine for $12. C. E. SWEZEY, with Brother- 
hood Wine Co., New York City. 


PRINTERS 





INK. 


COIN CARDS. 


zs”? er ww. Le or re; any printin 
> THI ST VTIONERS? MEG co “Detroit, Mich, 
- ~o- 
POSTAL C 1RDS BOUGHT. 


TNCANCELLED printed or addressed postal 
cards and stamps bought for cash BURR 
M ANI FACTURING CO., 614 Park Row Bldg.,N.Y¥. 


—s 
FOR NE WSPAPER OWNERS. 


»ELIABLE business builaers, circulation and 

\ allvertising managers, and men for reps r- 
ent departments. Strict confidence. C. F. DAVID, 
Abington, Mass. 


ae 
PREMIUMS. 


YELIABLE goods are trade builders. Thou 
\ sands of suggestive premiums suitable for 
publishers and others from the foremost manu 


facturing and wholesale dealers in jewelry and 

kindred lines, 700-p. ill’d list price ¢ atalogue 

free. 8. F. MYERS CO., 48-50-52 Maiden Lane, N.Y, 
= ~-— 





NEWSPAPER B BARGAINS, 
BUYS a good paying weekly prop- 
$3,500 ors Delaw «re 500 cash! bal- 


ance on easy terms. A quick tr n. 
Dailies and weeklies in 38 States. 





Send for my 


special list. Any reliable properties for sale, 
“David” knows about them. What do you 
want? 

Wanted—by clients—reliable daily and weekly 


prope gg in the East and West 
F. DAVID, Abington, M 





. Confidential 


aodeee and Expert in Newspaper Properties 
+> _ 
FOR SALE. 
yok SALE -7-column Washington band press. 
Big bargain. Address THE STAR, Han- 
cock, Maryland, 
"JIN etching, 1 col., 50c.; 4e. per inch. Send 
4 for samples. Also halftones. NIAGARA 


ENG. CO., 007 Washington St., Buffalo, N. Y. 
yee SALE—A leading 16-page Southern farm 
journal located in city of 100,000. Good busi- 
ness. No plant. Fine opening for good man, 
oxcelle -¥\ location. Will sell cheap or will lease. 
LK. A MS, Lebanon, Tenn 


. i MR SALE 1 ight point mail type for 50,000 

list. Good as new, much‘not having been 
even on the proof press. Using linotype and do 
not need it. 1,200 Ibs _ten-point Roman news, 13c 
Lots to suit. APPEAI. TO REASON, Girard, Kan. 


‘END me y for 
S Ci 








30 cents to pay for postage and I will 
send you a copy of the ..merican Newspape r 
Directory, June, 1899, edition. 1 am cleaning 
house, and have about 150 books of this edition 
on hand, which I will dispose of in this manner 
while the y last. Address PETER DOUGAN, 10 
Spruce S8t., New York. 


Nee SPAPER OPPORTUNITY—Will exchange 
valuable Chicago suburban real estate for 
active interest in daily or weekly newspaper in 
smal! town; os Ww York, Michigan, Wisconsin or 
Connections red. Address “ PRACTICAL 
WSPAP Er MAN care Printers’ Ink. 














per SALE Leading Democratic daily and 
weekly in 1 strong Democratic county. Coun 
ty and State job printing. Influential in Mis 





iri potitics. Good circulation, good field, g od 
adve or ig job patronage. Material willin 

voice $7,000. Will sell past and good-will for 
$10,000, half ak “KLONDIKE,” Printers’ Ink. 


| apace issue of PRINTERS’ INK is reli; giously 
4 read by many newspaper men and printers, 
as well as by advertisers. If you want to buy a 
paper, or to sell a paper, or type or ink, the cor 
to do is to announce your desire in a 
advertisement in PRINTERS’ INK. The cos s but 
25 cents a line. As a rule, one insertion will do 
the business. Address PRINTERS’ INK, 10 Spruce 
St., New York 


"WO newspaper bargains: A daily and semi 
weekly Democratic paper with splendid cir 
culation and commanding Democratic patron 
age, in strong Democratic district. Latest equip 
ments, up-to-date machinery; worth ten thou- 
sand dollars, one-half on time. 
A small Democratic weekly, 
tow n, for $500 cash. 
Address ** KILROY,” care Printers’ Ink. 








only paper in 


PRINTER 


ADDR 


YREATE business without expensive newspa- 
( per advertising. Use Carter’s Classified Ad- 
iresses. Only house in the world furnishing 
names not to be found in directories. Have you 
a remedy for cancer, catarrh, deafness, dyspep 
sia, kidney troubles, nervous troubles, rheuma- 
tism, skin diseases JO you want agents to 
sell your goods from house to house! We have 
America’s population classified according to af 
flictions, occupation or condition. Can ‘address 
your envelopes or wrappers. Capacity 100,000 
daily by expert copyists. Prepared to furnish 
any Class of names, envelopes or wrappers, plain 
or printed, address the latter and attend to mail 
ing if desired. State specifically what you have 
to sell, how you want to sell it’ We will reply 
by — mail with full informatic n that will 
make your er ss a suc 

FRANK R. CARTER, T 42p ST., N. Y. 


ADVERTISING MEDIA 
T= EVENING POST, Charleston, 8. C. 





US, 





o. 











[HE EVENING POST, Charleston, S. C. 
([ HE EVENING POST, Charleston, 8, C. 
([ HE EVENING POST, Charleston, 8. C. 
[HE EVENING POST, Charleston, S. C. 
‘| HE EVENING POST, Charleston, 8. C 
[HE best 


] ARDWARE DEALERS’ MAGAZINE, 
ple copy 10 cents, New York City. 


T= EVENING POST, of Charleston, 8. C., 
claims the largest local circulation. 


advertising medium in Charleston 
THE EVENING Post 


sam 


fgg Aa ne | jours ial “ee: ill sity advertising of 
Charleston, 8. ¢ s THE EVENING Post. 
DVERTISING agents serving their clients 
honestly, call up" TOILETTES ; estab, 1881. 





410" WORDS, 5 times, 25 cents. ENTERPRIS! 
Brockton, Mass. Circulation exceeds 6,000 
» ACK-COVER quar ge, 1,000 circu., $16.70 


) 12 times, $180. P \THEINDE RP: oto earthed D.c. 


) EACH the best Southern far 
\ your adsin FARM 
Tenn. Only 10c, a line. 
NY perscn advertising in PRINTERS’ INK to 

£L the amount of $16 or more is entitled to re 

ceive the paper for one year 

T= advertising forall the ry ‘partments of the 
city of Charleston, 8. is done under 
contract exc a: ‘ly in THE E . ENING Post 
DVERTISE RY’ G wv IDE, New Market, N, J. 
F ‘ireulation 4,500 ample free i 1 
souigubat vel ar, 25e. Ad rate, 9c. line. ( 
| PALMER 


of stock designs to se 


JOHN 





me rs by planti: 
AND TRADE, Ni aarvilie, 











3lotters and Mail Cards. Larve list 
*tfrom. Special de 
PALMER, Philada 








signs at low rvtes. 


WEB perfecting 
4 and a building 
the nae rity of THE 
ton, 


rACIFIC ¢ ‘OAST FRUI UIT WORLD, Los Angeles, 
Cal. Foremost farm home journal. Actual 
average 5,053 weekly. among wealthy ranchers ; 
growing rapidly; 5« *. agate line ;no medicine ads 
"RE EVENING Post, Charieston, 8. will 
publish want advertisements at one cent ¢ 

rd net; 50 inches display for $15; 100 inches, 

200 inches, $60 ; 500 inches +30; 1,000 inches for 
$165. Additional charges for position and break- 
ing of column rules. 


press, linotype machines 
of its own is evidence of 
EVENING Post, of Charles 

















\ BOUT seven eighths of the advertising done 

fails to be effective because it 1s placed in 
papers and at rates that give no more than one 
eighth of the value that might be had by placing 
the same advertising in other papers. If you 
have the right advertisement and put it 
right papers, your Camber sing will a 
spondence Address TH } 
KOW ELL ADV i Me TISING AGENCY, 
New York 





4 Spruce St., 





INK. 23 
ILLUSTRATORS 4 


} | SENIOR & CO., 
« St.,New York. 


AND ILLUSTRATIONS. 
Wood Engravers. 10Spruce 
Service good and prompt. 
~~ 
HALF-TONES. 
— FECT copper half-tones, |-col., larger 
per in THE YOU NGSTOWN ‘ine EN 
GRAVING CO., Youngstown, Ohic. 











+O — 
DAILY PAPER FOR 


SALE. 
pie Southern Jersey city, only daily, good 
te ae Buyer should hi ave $4,000. A good 
Owner not a man 


= ypositio 


newspaper 
MERSON P. ..¥ 


sau St., 





HARKIS, 150} 
aa 


ADVERTISING 


*RICYCLE delivery wagons, $25. Write us to 
day. ROADSTER SHOPS, Camden, N. J 


S500 ih 


NOVELTIES. 








ge -; re ( ‘onfeder: ate money for only 





. D, BARKER, Atlanta, Ga. 
one the purpose of inv ting unr scements 
f Adver.ising Nove'ties Kxely to benefit 
reader as well as advertiser 4 lines will be in 


serted under this head once tor one dollar. 
AMES MURRY’S INK DietR IBUTOR,” 

° used in city offices. N sold 
office stationery orde ring. Used 20 
Price ide. W NGE, Centerville, la 


ce as 


before. 








Us 
years 


Ww" 


when 
»} 








sell names and addresses in stamp or 
sticker form of 


500,000 mail order buyers, 


mostly in farming districts and remote villages 

New plan. Greatest xshcenro Time and money 

saver. Guaranteed corre Send $1 tor 1,000 

names, Booklet free. BER C&C O , Davenport,la 
+o 


4DVERTISKEKMENT CONSTRUCTORS 


CG YEORGE R. 
Box 


CRAW, mail order 
02, Cincinnati, Ohio. 


advertising 





Pig that bring business. Write. H. L. GOOD 
, 7 Chester St., Malt te n, Mass 
\ DS $1 each, bookl $1 a page. CHA 


WOOLFOLK, 446 W. Main St., Be Ky. 








EP SCARBORO, writer of forceful advertis- 
eF ing nor agp estimates. 20 Morton St., Bklyn. 
ME DIC advertising written, illustrated, 

wt a M. P. GOULD, New Haven, Conn, 

( Ni. ad written purposely for you for $1, cash 
with order. FRANK B. WILSON, Kenton, O, 

R TAILERS’ store papers that draw trade, 

\ Free sample. WOODHOL SE, Trenton, N. J. 
\V! rs your business? st I will write you an 

for 2, I want to know you A. EK 
Hil LIER, Bowling Green, Ohio. 

INGLES—Advertising jingles for all tra’es 
. That is my speciaity, They are the pithy, 
pointed, practic: al - d, and are profitable ht the 











pric ‘JACK THE JINGLEK »’ 10 Spruce St ,N.Y 
] AUNCTIING a new business? Whether it will 
4 bean ocean liner ora catboat may depend 


on the advertising. Let us start 
SNYDER & JOHNSON, Advertising \ 
Agents, Woman's Temple, Chicago 


I EARN to write advertisements 
4 thoroughly by mail 

pee’s, big pay. 
graduates prove 
PAGE-DAVIS CO., 


F OR one dollar (cash with order) I will write 

the matter for a short circular. Send plenty 
of data. And expect highly meritorious work. 
HOLLIS CORBIN, 253 Broadway, New York. (For- 
merly Mr. Charles Austin Bates’ assistant writer.) 


» OOKLETS, ADVERTISEMENTS, CIRCULARS. 
? Lamina position to offer you better service 
in writing, designing and printing advertising 
matter of every description than any other man 


you right. 
riters and 





We ech it 
tig comand big pros 
prospects fre Rp hay 

suc system 


tl * 
12 Medinah Roms i, "Chics ago. 








in the business, | make the fashion in typo- 
graphical display I have charge of the me- 
chy nical department of PRINTERS’ INK. No other 
naper inthe world is so much copied, My facil 
ities are unsurpassed for turning out the con 
plete job. If you wish to improve the tone and 
appearance of your advertisi er it will 





me 
pay you to consult me. WM, JOHN 
ager Printers’Ink Press, 10 Spruce St., 


TON, Man- 
New York. 
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PRINTERS’ INK 
A JOURNAL FOR ADVERTISERS. 
Issued every Wednesday. Tencentsa copy. 

Sub cription =. five dollars a year. inadvance 
Six dollarsa bundred. Noback numbers 

t= Being printed frem plates, it is always pos- 
sible to issue a new edition of five hundred cop 
ies for #30. or alarger number at the same rate. 

we Publishers desiring to subscribe for PRINT 
ERs’ INK for the benefit of advg. patrons may, on 
application, obtain special confidential terms. 

te If any pe rson who has not paid for it is re- 
ceiving PRINTERS’ INK it is because some one has 
subscribed in his name. Every paper is stopped 
at the expiration of the time paid for. 

ADVERTISING RATES 


Classified advertisements 25 cents a line: six 
words to the line; pearl measure : display 50 cents 
a line; 5 linesto the inch. $10a page. ~pecial 


position twenty five per cent additional, if grant 
ed ; discount, five per cent for cash with order. 
Oscak Herzserc, Managing Fditor. 
Peter Doucan, Manager of Advertising and 
Subscription Department. 


NEw YORK OFFICES: NO. 10 SPRUCE ST. 
LONDON AGENT, F. W. SE ray so-52 LuD- 
GATE HILL, E. 
NEW YORK, OCT. 3, 990. 


One little handbill can promise 
more than a dozen circuses can 
perform. 


Many a college owes its fame to 
the free advertising it gets through 
its football team. 


THE things advertised as “free” 
frequently turn out to be very ex- 
pensive in the end. 





ENTHUSIASM is one 1e of the qual- 
ifications the advertiser cannot af- 


ford to be without. 

WHat effect would the elimi 
nation of the department © stor 
have on advertising? 


THE advertiser who makes the 
best of everything is always sure 
of a market for his products. 





ADVERTISING in a programme is 
an excellent thing—for the man 
who publishes the programme. 


“fake” advertiser usually 
discovers in the end that the only 
person really ‘‘faked” was himself. 


THE 





A CYNICAL correspondent writes: 
If the ad expert was paid according to 
what he thinks he knows, it would keep 
him busy drawing his sal 





Most cla pers cost ady 





PRINTERS’ INK, 












\N advertiser in Sparta, Wis 
keys his announcements by put 
ting the name of the magazine as 
the name of the street. Thus, if 
he has his advertisement in 
Muinsey’s his name will appear 
at the end with a certain number 
of Munsey street as the address: 
in \/cClure’s the name of the 
street would be McClure. Good 
enough, of course, until every 
one begins to do it! 

ecently been 

( a ©: A, 

1 juarters in London, 

at which, bein interpreted, means 

ai. 1ct tor the Correction of the 

\l tising.”” Its par 

ti to prevent the dis 
fig districts by 

d tisements on. fences, 

id r points of vantage.—..\ 

f r VW ker Sept. 6. 

The “Scapa ociety will un 
doubtedly he surprised to inn 
t was “recently organized 
Bi en “recently” is a_ tert 
that covers a multitude of 
a t 

IN its Sept. 15th issue the Jail 
Ord Journal, of Chicago, in 
iugurates a series of articles the 
object of which is to instruct 

di sers with very small ap 
propriations how to distribute 
these over the advertising field 
The initial article tries to tell 
how, by the expenditure of 
$16.50, ene may secure four lines 
N 3.117.236 circulation of Sun 
day newspapers, or for $6.25 the 
e space in 1,227,157 circula 

! f daily newspapers The 














Iie ( interesting In each 
In Pears 5 ! for Ox 
tober appears a half-page advert 
sement of J. M. Hanson's Mag 
ne \gency, Lexington, Ky 
tking special prices for maga 
e subscriptions. Newsdealers 
e teary mut this page, and the 
advertise t of the New York 
Institute « f Science ot Roches 
ter, N. Y.. on the same page, and 
f Everybody's Magazine on the 
id= of the page, suffer 
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THE newest ‘PRINTERS’ INK 
baby ” is called Suggestions, with 
the subtitle, “ Mail Trade De- 
rived from Actual Experience, a 
Monthly Journal Devoted to the 
Interests of Advertisers.” It is 
published by C. H. MelIntyre at 
Cleveland, Ohio, for four cents 
a number, 25 cents a year, and is 
an interesting publication. 


THe Marlin Fire Arms Com 
pany, of New Haven, advertises 
that it will accept in full pay 
ment for any repeating rifle or 
repeating shotgun made by it and 
described in its accompanyii.g 
catalogue one-half the catalogue 
price in advertising and one-half 
in cash and in connection with 
the offer makes the following in 
teresting statement: 





Notice—Prices in this catalogue are 
net h selling prices, not exorbitant 
list figures big discounts 

n Iways 

PRINTERS’ INK offers a sterling 
silver sugar bowl, suitably in 


scribed, to the weekly giving ad 
vertisers the best service in pro 
portion to the price charged. 
The prize will be awarded after 
giving due considcration to 
every claim put forward. Every 
weekly that believes itself elig- 
ible in this connection is invited 
to set forth the facts in a letter 
to the cditor of PRINTERS’ INK. 
It is the present intention to 
print all such letters having the 
hadow of an excuse for their ex 
istence in the columns of PRIN1 
ERS’ INK 


On Fulton street, near Nassau, 
a colored youth sits in the win 
dow to advertise Plantation Ci 
gars: on Nassau street, near Park 
Row, a girl with phenomenally 
mg dark hair sits with her back 
» the window—the hair reaching 
the floor—to advertise a hair 


dressing: while, a block or so 


further down, a quite pretty g‘r] 
ts in the window,  frentwise 
to advertise a peculiar brand of 
glue. In front cf the last tableau 
is a constant crowd. whose eves 
are ‘glued upon the girl. The 
“live” advertisement never. ap 
pears to lose its capacity for 


catching the crowd. 





THE Washington Shirt Co., of 
Chicago, sends Printers’ INK 
samples of its advertising, which, 
to say the least, is excellent. The 
newspaper announcements lay 
stress on the “curve’ of the 
collars, the “ quarter sizes"’ ob- 
tainable and the style and 
strength of the buttonholes ; the 
street car cards have good pict- 
ures of shirts and collars, while 
for an advertising novelty the 
company gives away blotters that 
are cuffs in every way save the 
material. The collars are called 
“anti-swear collars,” a name 
that carries mrch meaning. 


[ur editor of Newspaperdom sat by 
the side of a prominent § advertising 
agent the other day and chatted with 
him while he opened his morning mail. 
Many of the letters from publishers con- 
tained bits of self-advertising, mostly 


in the shape of folders. Whenever 
such came to light, they invariably fol 
lowed the envelopes into the waste 
) Naturally the query arose: Do 


rtising agents pay so little heed 
a 





rtising of newspapers! 
vdos 


When the advertiser or adver 
tising agent opens his morning 
mail he is anx’ous to. get 
through, and the circulars of 
newspapers get little, if any, at- 
tention. When he is_ reading 
his copy of Printers’ INK he is 
at leisure, and the advertise 
ments of newspapers therein are 
likely to be read. The moral is 
plain. 


Jewtsn publications are read from 
eginning to end by all members of a 
family, who religiously read every 
item from the first headline on the 
first page to the last sentence on the 
last page \dvertisements and all are 
read, nothing is overlooked. ewish 


( mel 


} 


TOUS 


Statements like the foregoing 
cause only amusement to adver- 
tisers. They know that in these 
busy davs no publication is read 
“from the first headline on the 
first page to the last sentence on 
the last page.” and that “adver 
tisements and all are read, noth 
ing is overlooked.” Besides, it 
would be an impossibility to is 
sue a periodical wherein every 
reader would be interested = in 
every item, or even where a sin 
gle reader would be interested in 
every item, 
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In the September number of 
Field and Stream (New York) 
appears a table of “The Open 
for Game” in all the 
and Territories for the 
kinds of game. This 
utilized bv an adver- 
sporting guides. 


Seasons 
States 
various 
could be 
tiser of 


A MAGAZINE has been started 
to promote the physical interests 
of the American baby. It is ad- 
dressed, of course, to the mother 


of the baby, and it gives her 
much information calculated to 
enable her to so raise it that it 


will grow into a splendid man or 
woman. The Nursery is the 
name of the publication. It is 
issued by the the Van Publishing 
Company, of No. 254 West Fifty- 


fourth street, New York, at ten 
cents a copy, or $1 a year, and 
is well illustrated and well print 
ed \ sedate loo.ing stork is 
the appropriate picture on the 
cover. 

At the recent meeting of the 
National Association of Retail 


Druggists, at Detroit, the fol- 
lowing resolutions were adopted: 

Resolved, That we he 12 
gestion contained in the 
executive committee that 
ers of medicinal prepar 
request the public 
publish advertisements 


approve the s 
report of the 
inufactur 
ations should 
imcaitipe eageeae A 


t se to 
of such 





prepar 








ations offered by others than the mak 
er at prices below that fixed by the 
maker. 

That such n 1 
vertised except f 
made widely to tl i \ 
extensive and costly advertising on the 
part f the manufacturer, nd on 
which preparations the price fixed by 
the m facturer has come, in public 
estin to be re ed l 











eve the publi press 

e money of the manu 
lly hy] l 

v of the preparations 

cturer against e as 

its columns of avari 








cious tradesmen who seek to rear i 
benefit for which thev return nothing 
enenht tor which they return nothing, 
and which action on the part of such 
tradesmer injures the reputation and 


dminishes sales of such preparation 
Such a position would mak« 
necessary for the newspaper pub 
lisher to know almost as much 
concerning the business of the 
medicine manufacturer and 
druggist as those individuals 


know themselves. 


MorseE's 4 gate-Line, the bright 
little house-organ issued by 


Lyman D. Morse 
\gency, of New 


Advertising 
York, publishes 


the following interesting stanza: 
There’s the Moralist’s Rule 
And the Carpenter’s Rule. 
And the Student’s Rule of Three; 
But the AGATE RULE 
Is the Golden Rule 


Of our own Fraternity. 


Unper the title, The Pouch, 
Mr. E. Gardner, an adwriter of 
Pittsburg, issues occasionally, in 
the highest style of typographical 
art, a periodical giving his com 
ments on advertising matters, the 
letters written to him by his 
clients and specimens of cards, 
covers, etc., issued under his in 
structions. This publication ap 
pears to solve the puzzling ques 
tion of how an adwriter may ad 
vertise in a way at the same time 
both interesting and convincing 


Pearson's Weekly is being ad 
vertised over Great Britain by a 
novel plan. Thirty men are sent 
out from the office to different 
parts of the country each with 
an envelope, ealed, in his pocket. 
This contains an order for a ten 
pound ($50) note. Each man is 
supposed to give up the envelope 
to the first rerson who shows 
him the front page of the current 
Pearson's, and him if he 


asks 


has that ten pounds. The plan 
has been advertised all over the 
United Kingdom, and four of the 
thirty “tenners” had been claim 


ed up to Sept Ist. Naturally, it 





has set the whole country talk- 
ing about Pearson's and has 
9 lv increased the sales. Mr. 
Pearson is now advertising that 


the “ten-px his distrib 


unders,” as 


utors are called, will be increas 
ed in number, and the locality 
to which they are sent is also 
mmnounced. Thus two men are 
ent to Liverpool, two to Man 


chester, ten stay in London, and 
so on, according to the popula 
tion of a city and its vicinity. 
\s fast as one “tenner” is 


1 ‘ 
claimed, another 


man 1s sent to 
the ame neighborhood with 
an ther envelope There is Cet 
tainly distinctive English flavor 





about the whole matter. 
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the 
that 


ldvertising 
the little 
1 
i 


\ WRITER in 
IVorld suggests 


syndicate silhouette cuts which 
are purchasable at such = small 
prices may be utilized for any 
business by the use of a little 
ingenuity. He takes a cut of a 
fisherman and builds upon it an 


advertisement of a 
iceman and a coal dealer. 

UNpER the title, “Good 
tising and Where It is 
Mr. Chas Austin Bates 
book telling in type and picturc 
the various things that his con 
cern is equipped to do for ad 
vertisers. The brochure certain 
ly makes an excellent impression. 
It is perhaps but another indica 


grocer, 


an 


Adver 
Made,” 


Issues a 


tion of Bates’ modesty _ that 
throughout the entire book one 
fails to find a picture of Mr. 


Bates himself. 
THE newest of the “ PRINTERS’ 
INK babies” is called Newspa 


per and Poster Advertising, is 
sued weekly at 26-29 Poppin’s 
Court, Fleet street, London, E 


C. It costs 2d. per copy, 5 shill 
ings per annum, prepaid, or 10 
shillings abroad. It is so bright 
and wide-awake that the Little 
Schoolmaster is almost certain 
that some American biins ari 
employed in publication. The 
method of securing a circulation 
is explained as follows: 

We give an absolute guarantee as to 
the nature and extent of the circulation 
of Newspaper and Poster Ad 
and it is this: One thousand are 
posted each week to one thousand firms 


its 





ertising 


copies 


who are either advertising already, or 
are manufacturing articles which are 
largely advertised by 1 eir trade com 


petitors. Each second week the paper 
is posted to a fresh set of firms; eacl 
third week to still another set; and so 
on until our extensive and expensively 
compiled lists of names are exhausteu 

e are prepared to show these lists to 
any intending advertiser, and we guar 
antee that any aevertisement that is in 
serted regularly, or even for a 
weeks, in Newspaper and Poster Adver 
tising. will come under the direct ob 
servation of every firm in the kingdom 
by whom money is being spent, or is 
at all likely to be spent, in comprehen 
sive schemes of mewspaper or wall 
advertisement Our organization pro 
vides for immediate knowledge’ on 
our part of any new firm which 
mencing advertising, and such 
will be at once placed upon our 
to receive the paper, 








is com 
firm 
list 


AN attempt to make every 
word of an ad_ typographically 
emphatic results in making noth 
ing impressive, 

Tue Boston Evening Sun is 
the latest accession to the Boston 
newspaper field, the first number 
appearing September 18. It ts 
Independent-Republican in pol 
itics, sells for a cent, and contains 
eight pages. Percy Edgar, former- 
ly of the Boston Journal, is tem 
porarily at the head of its affairs. 
The most prominent feature of 
its second issue _was a large dis- 
play ad of the Metropolitan Elec- 
tric Third-Rail and_ Traction 
Company, advertising a third-rail 
safety device, and a big double 
leaded editorial on the perils of 
the “deadly third-rail.” 





In the Atlanta (Ga.) Consti 
tution of September 2d appeared 
the following interesting infor 
mation: 

Fancy a young 
figure, and a fair, 
looking out at 
smiling 
girl 
1 work 
South. 

That work is the 

ements, and the 
is accomplishing it is 
| | N Fowler 





) f slim, girlish 
refined the blue 
life clear and 
and you have a young Atlanta 
1aking a great f 
brand new to women in 





1 face, 


eyes brave, 





who is n success of 


the 
writit adver 
nan who 
Grace 
the 





»wler iss possesses 
and for that the 
nay. She has ideas 
bright and attractive, and those 
has the gift of putting into 
rhymes, and of emphasizing by 
designs that aptly illustrate the point 
Miss Fowler, who began the work of 
idverti just on a sudden impulse 
he idea one worth de- 
veloping uced to continue 
the work by the most encouraging suc 
rhere is an opening for just such 
Atlanta. In New York there 
than one woman who makes 
year at this work. May At 
representative in this line of en 


originality, 
willing to 


gift of 
world is 
that are 
ideas 
catchy 


she 








striking her as 


I been i 





1as 


work in 
1s more 


$s.000 a 






deavor do as well Miss Fowler is a 
daughter of Mr. N. R. Fowler, and has 
lived in Atlanta all her life. She is 
of a large id prominent family con 
nection, and is one of Atlanta’s young 
business women of whom this city may 
well be proud 

In the same issue Miss Fowler 
occupies three columns, with 
stanzas of four lines under cach 


letter of the alphaLet, each stanza 
advertising a different firm. She 
writes it is “a little advertising 
scheme which I have worked 
very successfully.” 
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Ir would take glasses of great 
magnifying power to discern what 


is “special” in some of the 
“special sales’’ one sees adver- 
tised. 





On the Ist of September there 
came into effect an act amending 
the Penal Code in New York 
State, that is calculated to make 
impossible the starting of bogus 
companies for advertising worth- 


less goods. The act is inserted 


in chapter 216 of the laws of 
New York. It will be shown as 
“Section 363.” Briefly, it is as 
follows: “No person or persons 





shall hereafter carry on, or con- 
duct, or transact business in this 
State under any assumed name, 
or under any designated, name or 
sty le—c« yrporate or otherwise— 
other than the real name or 
names of the individual or in 
dividuals conducting or transact 


ing such business, a_ certificate 
setting forth the name under 
which such business is, or is to 
be, conducted, and the true or 
real full name or names of the 
persons conducting the same, 


with the postoffice address or ad 
f said Such 
have to be with 
clerk and to 
do this amounts to a_misde 
meanor. Persons who are now 
running contrary to the forevoing 
law are required to file their 
certificates as above within thirty 
days from its becoming op- 
erative, and any persons com 
mencing business after that date, 
without complying with this law, 
tor 


pers¢ ms ms 
filed 


omission 


dresses ot 
certificates 
the county 


are liable to be prosecuted 

misdemeanor. Alphabetical files 
of these certificates are kept in 
cach county clerk's office. The 
law is primarily intended to 


make it impossible for the pro 


moters and directors of “ fake” 
companies to gain any com- 
mercial standing or recognition 


in the community until the mem- 


bers of the company are known 
by name and address. It is not 
intended to interfere with ex 


isting partnership laws, provided 
that the correct name and ad- 
dress of at least one of the 
partners is filed on certificate. 
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summer months 
Tribune has been 
running a series of contests for 
various novel prizes—the most 
notable possibly being the “year 
free in a rough rider's camp.” 
The readers of the Tribune were 
asked to vote for the person they 
thought most eligible and most 
worthy of the prize, and the in- 


the 
York 


DURING 
the New 


dividual gaining the most votes 

which were sent in oa headings 
clipped from the paper—was 
awarded the palm. The last of 
these voting contests has _ been 
for a valuable automobile, and, 


to know if the series of 
was to be continued,and 
with what object, a PRINTERS’ 
INK reporter recently saw Mr. 
Hall, who has charge of the cir- 


anxious 
contests 


culation department in the 7Jrib- 
une offices. Mr. Hall was _ ret- 
icent wus to the motive for run- 
ning the contests. He said he 


had been Icd to make the experi 


ment because sO many _ papers 
had, in a more or less successful 
way, tried the voting contest 
scheme and he wanted to see it 
there was anything in it beyond 
a temporary increase in_ sales 
He remarked that the Rough 
Rider contest had certainly in- 
creased the sales of the papers 


by 30,000 during the competition, 


but he hastened to say that but 
a small part of that number 
could be considered now as per- 
manent readers. Nevertheless, 
observed the reporter, it was 
evident that Mr. Hall had some 
ulterior motive in view, apart 
from the increase of circulation. 
Mr. Hall excused himself from 
saying what his plans were, by 
the claim that he wanted to see 
first whether they would “pan 


out” and that he did not care to 
acquaint other publications with 
his methods. He told the report 
er, however, that for the present 
he thought he should — probably 
discontinue the contest after the 
present one was ended. The 
PRINTERS’ INK representative 
says he was impressed with the 
opinion that Mr. Hall was mak 


ing some tentative efforts, the 
nature and object of which he 
did not care to disclose to the 
Littlke Schoolmaster’s man, 
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PATENTS AND TRADE-MARKS. | 

Ihe following concise gist of the pat 
ent laws is worthy of preservation: A 
U. S. patent will be granted to any pet 
son who has invented or discovered any 
new and useful art, machine, manufact 
ire, or improvement. thereof, not 
known or used by others in this country 
ind not patented or described in any 
printed publication in this or any other 
ountry before his discovery or inven 
tion thereof, and not in public use nor 
on sale for more than two years prior 
to his application, unless the same is 
proved to have been abandoned. In 
this connection the word “art”? means 
the process or method of producing an 
old or new result. If a method of do 
ing anything contains one or more new 
new steps the process is new and patent 
able. The word ‘machine’ means any 
device or thing by means of which a} 
mechanical result may be produced, 
such as a pin, a churn or a locomotive 
The word “‘manufacture”” means a m 
up article, such as furniture, clothing g, 
harness and the thousands of things 
which are offered for sale. ‘“‘Composi 
tion of matter’? means a chemical com 
pound of ingredients, such as hard rub- | 
ber, liquid glue, medicine, ctc. Patents | 
may also be obtained for designs for 
manufactures and works of art _ for 
three, seven and ten years. lrade 
marks may be registered for any arbi 
trary sign or symbol which is not de 
scriptive; the government fee is twenty 
five dollars. Such marks are the ex 
clusive property of the registrar for 
thirty years, and the time may be ex 
tended. A “label”? is any descriptive 
tag, print or impression to be placed 
upon any article or its case, and it may 
be registered for twenty-eig sht years 
The government fee for a “label” is 
six dollars, but if it contains any special 
mark or symbol the office decides it to 
be a “trade-mark.”—<Ad Sense. | 

<o 
TRUE ENOUGH. 

The enormous amount of bu 
that may be gained from a compara 
tively small number of papers is_ re 
markable, and by a wise selection twen 
ty may be secured which will cover 





| 


siness 





very large amount of ground. An of 
vertiser who avails himself of expert 
advice can find out .»proximately 





which are the right papers to use and 
having made this discovery it will pay 
him better to take as large a space as 
he can profitably utilize, rather than go 
on adding paper after »aner and wast 
ing money in the process.—-London 
Supplement PRINTERS’ INK. 
7 
INGENIOUS TITLES. } 
English trade-marks recently reg- 
istered as shown on the latest sneets 
of the English Trade-Mare Record re- 
ceived by us show some.- ingenious 
titles. We quote a few for the bene-| 
fit of our readers: <Antimarine, Cu 
raze, Cocola, Pedestride, Losalis, Co 
conea, Karoome, Adon, Opalite, Ediros, 
Ketchy, Chrombos, Wathol, Jassoid, 
Beama, Lyvo, Nilgraf, Regno, Mattico, 
Yervaz, Cyclonier.-—Trade-Mark Re 
ord. 


CATS 
The cat mystery has been solved. It 
was nothing more nor less than an ad 
vertising scheme on the part of a down 
town department store. All the cats, 


and there were about 250 of them in 
the coop last night, at Ebert’s bird 
store, 3903 Fifth avenue, were released 
in different parts of the city at 4 o’clock 
this morning; and every cat had tied 
to its neck a tag bearing the name of 
the firm and a number. On eight of 
the tags was a notification that the de 
livery of the paper at the store would 
produce some article in which the store 
deals.—Pittsburg (Pa.) Dispatch, 





“o- 
DITED BY A KING. 

There is at a one newspaper 
which is edited | : ~~ In far-away 
New Zealand Gute is an interesting 
little eight-page paver, with three 


columns to a pave, printed in both the 
English and the native tongue, and 
called The Pleiades, or Seven Stars 
Its editor is no less a person than his 
Royal Highness Tawhiao. It is true 
that this potentate is not an independ 
ent sovereign, but when he descends 
from the royal throne to the editorial 
chair, then indeed he is monarch of all 
he surveys.—Newspaper Talk. 
Seal 

STORE SERVICE ADVERTISING 

The supreme object of newspaper ad- 
vertising is to get the people into the 
store. There the.store service takes 
control of the customer.—J. L. Jones. 


ARRANGED BY STATES. 


Advertise ments under this ay rt 50 cents a line 
each time. By the year $26aline. No display 
other than 2-line initial letter. STust be handed 
in one week in advance. 


CONNECTICUT. 


‘J. HE advertiser who doesn’t use THE DAY sim 
ply cannot reach the prosperous New Lon 
don field. 

















“GEORGIA. 


| Gou TTHER N_ FAI) MER, Athens, | ns, Ga. ~ Leading 
Southern agric ultural publication. Thrifty 

people read it; 22,000 monthly. Covers South 

and Southwest, Advertising rates very low. 


ILLINOIS. 


((ONKEY's HOME JOURNAT. excells as a me- 

dium for interesting a good class of people 
in the smailer towns. Our subscribe = own 
pianos or organs—the sign of a refined and weil 
to-do home—and are naturally mail order buyers 
150,000 at 60 cents flat. W.°B. CONKEY COM 
PANY, Chicago, Illinois, 


MAINE. 


\V E never have any trouble getting a rating 
in Kowell’s exactly as we send it—doesn't 
costusacent. Ourcirculation is worth exploit 
ing too. And we treat advertisers alike —one 


| flat rate to all. Are zou with us? COURIEK 
CiAZI 





, Rockland, 





CANADA. 


( YAN ADIAN ADVERTISING is best done by THE 
DESBARATS ADVERTISING AGENCY, 





Montreal. 
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CLASS PAPERS. 


ADVERTISING. 

PRINTERS’ INK is a magazine devoted to the 

general subject of advertising. Its standing 
and influence is recognized throughout the en- 
tire country. Its unsolicited judgment upon ad- 
vertising matters is of value to intelligent adver- 
tisers as being that of a recognized authority,— 
Chicago (111.) News, 

PRINTERS’ INK is devoted exclusively to adver- 
tising—and aims to teach good advertising 
methods—how to prepare good copy and the 
value of different mediums, by conducting wide 
open discussions on any topic interesting to ad- 
vertisers. Every subject is treated from the ad 
vertiser’s standpoint Subscription price #5 a 
year. Advertising rates, classified 25 cents a line 
each time, display 50 cents a line. '4-page $25, 4- 
page $50, whole page $100 each time. Addr 
PRINTERS’ INK, 10 Spruce St., New York. 


__ RELIGIOUS. 


BAPTIST. | 
fe GEORGIA BAPTIST, Augusta, Ga., is read 
by more than 5,000 progressive ne 
evs and teachers in Georgia, South Carolina, Ala 
bama and Florida. Cuire’n for 1899, 6,275 weekly. | 


If 


Dark 
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Displayed Advertisements. 





You're 
in the 


as to how 
to prepare 
your ad- 
vertise- 
ments, circulars, booklets and cata- 
logues, write to me for information 
—I can assist you. The light of 
years of experience has made the 
ropreach- |} entire subject perfectly clear to me. 

The advantage of dealing with me 
is that | attend to the whole busi- 
ness. | write, illustrate, print, bind 


—— || and deliver a job complete. | relieve 


50 cents a line; $100 a page; 25 per cent | 
extra for specified position—if granted. 
Must be handed in one week in advance. 


STOCK COMPANIES ORGANIZED. 
Corporation Law Buren, Dept A, Weah'son, DC. WM. JOHNSTON, 
~ WANTED.—Case of bad health that 
R-I-P-A-N S will not benefit. Send 5 cents to 





and let me know what you want. 


Manager Printers’ Ink Press, 





you of all trouble. One order, one 
check, does the business. Write me 





Ripans Chemical Co., New York, for 10 10 SPRUCE ST., NEW YORK 


samples and 1,000 testimonials. 

















CIRCULATION [Every Subscriber (0 oie ashi 
with in a business-like manner. Would you 


THAT is sella merchant a bill of goods and when you 


learned it was sold, send him another similar 
lot without his orders, then try to collect for it? 
CIRGULATION We Think, if we were that merchant, you 
would have some fun collecting it. No! we be- 


lieve You would rather earnestly solicit and get His Order. ‘The above is the 
business-like method of 


FARM-=POULTRY 


Every Subscriber 1s cut off as soon as his subscription ends. No dead circu 
lation. Thus advertisers pay for nothing but rich and fertile soilin which their 
ads willyield orders. Thirty thousand such circulation is actually worth double 
that of a paper claiming 75,000, part of which is not paid for, many on the list dead; 
others simply take it out of the office because it comes; others the wrapper not even 
taken off, finally reaches the rag-bag unread. The advertiser pays, in nine cases out 
of ten, for allof that unused circulation. Even the paid circulation of such a paper 
is very questionable, 

Fa -Poultry is published semi-monthly, the first and fifteenth of each 
month, ‘In all America there are only seven semi-monthlies which have as large a 
circulation as FARM PoULTRY.”’—American Newspaper Directory. 

It stands head and shoulders above all papers of its class in its business and edi 
torial departments, in its circulation, and in its influence among its readers. 
It goes into the suburbsof cities and large towns and among live farmers, a well to- 
do class who have money to spend and who are a buying people. It is largelya 
family paper, carefully read and digested. 

That is all we have got to say, except look Farm PovuLtry up, give it ashare of 
your advertising. We will send rate card and sample copy of paper free on request. 


I. S. JOHNSON & CO., Publishers of Farm-Poultry, 


22 Custom House Street, Boston, Mass. 
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Youngstown, Ohio, Vindicator 


DAILY: SUNDAY: WEEKLY: 


10,000 10,000 9,600 


LEADING DAILY IN NORTHEASTERN OHIO. 





For Rates address 


H. D. LaCOSTE, Thirty-Eight Park Row, New York 


SPECIAL NEWSPAPER REPRESENTATIVE. 











-Montg omery, Ala., 40,000 


(CITY AND SUBURBS.) 


Only 


The JOU  sternoon 


Paper | 
p a 


SES RAraremeneemengnRR io ironmr gpaNtn Onis 


JUST TO SHOW YOU 


An excerpt from a letter of the Globe-Wernicke Company: 


“ Allof our advertisements are keyed and on the first of the year we 
made a schedule showing the replies received from some twenty leading 
publications which we used during the year 1899. We reduced this state 
ment tothe average cost per reply from the various public ations with the 
following results : Of the twenty publications the SELF CULTURE MAGAZINE 
ranked third from the lowest in cost per reply. The average cost per 
reply from the entire twenty mediums was 50 per cent higher than your 
publication. Astothe character of replies (an important consideration 
with us) those from the SELF CULTURE MAGAZINE will compare favorably 
with the best.” 

Prosperous people Done gpm en the United States and 
‘anada read the 


elf Culture Magazine 


Because it is a high-class literary monthly that addresses itself 
particularly to those persons having regard for 
education, refinement and character. 


Cl RCU LATION Largest of any literary monthly published 
west of New York. 
Be included in the list of contented advertisers now using its pages. 
There are lots of them. 
For quality and quantity no publication has such a low rate. 
If you are interested write us 


SELF CULTURE MACAZINE CoO. 
j a1 Fifth Ave., New York. Caxton Building, Cleveland, O. | 
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_HONES T TOML 


Is just as effective in newspaper making as plowing or 
digging in street building. THE JoLIEr NEws has 
made its high standing and circulation by the hardest 
kind of work, well mixed with brains. Its reward: 
6,022 circulation for its daily and 2,353 for the weekly 
edition ; its advertising from $100 to $600 a week, 
city of 34,640 population. It never had a political pull. 
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New York Representative. 


ADVERTISERS, PLEASE NOTE-- 


Only one morning paper in Harrisburg 


(population, census 1900, 50,167) and it’s a good 
one-=-THE PATRIOT, daily and weekly. 
D. La Coste, The Patriot Co., 
38 Park Row, Publishers, 


Harrisburg, Pa. 
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The Baptist Commonwealth 


. modern, up-to-date, progressive denomi- 
national weekly. Now in its 11th volume. 
The bulk of its circulation is in the States of 
Pennsylvania, New Jersey, Maryland and 
Delaware, but it has readers in every State 
and Territory inthe Union. Any advertiser 
with an article worthy the attention of good 
people and good homes will find it a medium 
both satisfactory and profitable, The rate 
is—LOW. Class of readers—HIGH. Known 
by those who use it as a good—MEDIUM. 


THE BAPTIST COMMONWEALTH 


1420 CHESTNUT ST., PHILADELPHIA, PA. 
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The Evening Journal 

Lia) 

OF JERSEY CITY, N. J. 4 

Goes into over 13,000 families in Jersey City, and is a guest in io 

over 50 per cent of the English spe aking households in the city. : 

MH 

WH 


Average daily circulation in Average daily circulation for three 
months ending March 31, 1900, 
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$1.50 
per 
Agate 
Line. 


per 
Agate 


; 
$1.50 | 

| 
Line. 











The circulation of PopULAR FasHtons is rapidly eee sing. While 500,000 circula- 
tion is guaranteed and proven to all advertisers, the ial circulation largely exceeas the 
numbe! rguaranteed, November circulation will reac y 600, 000 copies. 

November Forms Close October 17th. 
“No mail order advertiser who has a sound judgment of his age siness interests will per- 
mit his advercisement to ese spe a single issue of POPULAR FASHION 


POPULAR FASHIONS COMPANY, 79 Fourth Ave., few York City. 


A.J. WELLS, Special Representative, 23 Park Row, New York. 
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IHE STATE 
COLUMBIA, S. C. 
Daily—Sunday—Semi-Weekly. 


The American Newspaper Directory accords THe STAT a larger 
circulation than any other South Carolina daily 

Published at Columbia, the Capital of the State and the center of 
the great cotton manufactu industry of the South, Ture SrTate 
occupies a commanding posi . Distributed over the eleven railway 
iines radiating from Columbia and reaching more than one hundred 
towns before noon every day in the year, it is ‘‘ the morning paper ”’ 
for three-fourths the entire Stat 

With one matrix or one electro advertisers may cover the State, the 
whole State, with nothing but Tur STAT: Addre 


THE STATE COMPANY, Publishers, 


COLUMBIA, S.C 


Also publishers Sournern CuristiAn Apvocats (Weekly), organ 
of 75,000 Methodist Church members in South Carolina. 
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It’s The Kansas City Times Now 


‘‘No Breakfast Complete Without It.’’ 
































The Leading DAILY and SUNDAY | 
newspaper of the West. | 


Enjoying a most marvelous and phenomenal growth 
in circulation and influence. 


Once an Advertiser in 


The 
Kansas City 


Times 


Means a Permanent Patron 


All we ask is a fair test. 
That’s fair ? 
A, A. LESEUER, Cc. M. SELPH, 


Editor in Chief. Business Manager, 


























— 


The S. C. Beckwith Special Agency 


Sole Foreign Advertising Agents, 
TRIBUNE BUILDING, THE ROOKERY, 
NEw YORK. CHICAGO, 
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Getting Careless. 











VETERAN of the civil war was ex- 
plaining at a camp fire about the bullet 


in his face, received at Bull Run. 








“Bull Run!” exclaimed a_ hearer, 
“how in thunder did you get hit in the face ?” 
“Oh!” replied the veteran, “after I'd run about 
ten or fifteen miles I got kinder careless and 
looked ‘round.” 

Many advertisers get careless and look around. 
The right way and only way is to keep faced 
toward the objective point. The objective point 
in advertising is the goal of success. You won't 
attain it by getting careless and looking around. 
Success lies straight ahead of you. The road 
to it lies through the advertising columns of 
COMFORT, the only people’s paper in the world 
that reaches over Six Million Readers every 
edition. 

Flat Rate after October 15, 1900. 


W. H. GANNETT, Publisher, Inc., 


Augusta, Maine. 


411 John Hancock Building, 707 Temple Court, 
Boston, Ma New York City. 


1635 Marquette Building, Cuicac Tui 
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Buiitalo Review 


IS THE ONLY NEWSPAPER IN BUFFALO 


that has a double value to its readers. The 
general public wantsit for itscomplete foreign 
and local news; the business public reads 
it for its exclusive features. The only news- 
paper publishing New York Suz telegraph 
news; the only newspaper publishing county 


transcripts and court calendars. 


COMPLETE, ENTERPRISING, 
FEARLESS, 


Largest 2-cent circulation. Reaches the 


representative people of Western New 


York. Best medium for the general adver- 


tiser in Buffalo. 


353 
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nfialo Revie 
BUFFALO, N. Y. 
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‘““WE GET A CORRECT IDEA OF 


CIRCULATIONS.” 
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Pees eee ereee 


aoeee 


“Turner’s Weekly” is the title of a 


bright and very business-like  soret 
paper of four 8x I2 pages, issued by a 
Rutherford, N. 


how readable and interesting a store 


J., grocer. It shows 


paper can be made without printing a 
single line that is foreign to the busi 
ness in hand; the copy before me be 
ing devoted exclusively to sensible and 
convincing talk about good things to 
eat, with a price for every item, and a 
plain statement of the store’s policy 
as to service, guarantees, standard of 
quality, terms of payment, etc. 

There is just one thing about this 
little paper that seems wrong, and that 
is a notice which reads: “No charge 
for copies if called for. Mailed to any 
address for fifty cents per year.” 
While this notice may lead some peo- 
ple to call forthe paper and thus act 
in close touch with the store, I believe 
Mr. Turner is making a mistake in 
asking people to pay for the circulation 
of advertising matter that he ought to 
be glad to send absolutely free and 
postpaid te everybody who asks for it. 
The expense of mailing a copy of each 
issue to every attached customer and 
every possible customer within easy 
trading distance ought to be almost 
insignificant as compared with the 
possible benefits, and that is the 
proper way to circulate such a paper. 

I reproduce below a few items from 
this little paper, each of which would 
make a good ad for regular newspaper 
use, just as it stands. 

I presume Mr. Turner would be will- 
ing to send a copy of his weekly to 
grocers in other towns who have in 
mind the publication of a_ similar 
paper, and I would advise them to 
ask for number one of volume two, 
inclosing a two-cent stamp. 


) 
’ . 
You’re Sure Of It | 
Be sure you're right and go 
ahead,” was Davy Crockett’s 
motto. This will also apply to 
pickles. If you don’t have the 
right kind of vinegar there’s no 
use in going ahead If you use 
our Pure Malt Vinegar you're 
safe every time; or, rather, your 
pickles are safe. You run no risk; 
it’s a sure thing; 30 cents a gallon, 
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READY-MADE ADVERTISEMENTS. 


Readers of PRINTERS’ INK are invited to’ send modeladvertisements, ideas for window 
cards or circulars, and any other suggestions for bettering this department. 


Fees eeee roses 





teeecece 


[It Comes 
Naturally. 


Some people say that we have 
to acquire a taste for olives; that 
it isn’t natural. But that doesn’t 
apply to Stuffed Olives. They’re 


different. All you have to do is 
to eat ind there you 
are—you call for more. ‘They are 


one or two 


mall, are stuffed with sweet red 
peppers and are the pleasantest 
little things imaginable If you 


they will send 
through your 


ire a lover of olive 
a thrill of delight 
entire ystem 
. . 


Price 10 cents a 


There Are 


Many Things 


We would like to suggest this 
week, and one of the most im- 
portant is Canned Spinach. Of 


course you’ve tasted canned spin- 





ich, but did you ever try the 
Shrewsbury brand? That’s th 
kind we’re talking about now. It 
is the best in the market It is 


thoroughly washed, perfectly free 
from sand and grit, is cheaper 
than the fresh grown and is 
quickly and easily prepared. It 

mly i8centsacan, You’ve 
heard people talk about being in 
clover; well, you’ll think yourself 
in that condition when you have 
i heaped dish of this spinach be- 
fore you 





You Know Better. 
But there 
some 


are people who don’t. 
of them think that Cocoa 
made from the fruit or part of 
the cocoanut tree. They don’t 
know that it is made from the 
cacao tree, a small evergreen 
which grows in the West Indies 
and South America. Its fruit 
contains an edible pulp, which 
incloses seeds about the size of an 
ulmond. From these seeds cocoa, 
chocolate and bromo are _pre- 
pared. Now there are various 
brands of cocoa on the market, 
good, bad and indifferent. Of 
course it always pays to get the 
best and that is the Turner Brand 
of Dutch Cocoa. It is the finest 
quality that can be made, and isa 
nourishing and_thor- 
oughly wholesome beverage. It 
may be prepared without boiling, 
like all soluble but you 
will develop its full strength and 
flavor by boiling it about three 
minutes. The price has been cut 
to 22 cents a can. 


delicious, 








cocoas, 
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Suggests Cold-weather Comfort | A Good Point Well Put. 
| 

A Great Sale of Dangerous Piano 

“ é 
Comfortables Notes. 

: will be the first gun Don't sign notes when buy- 
in the campaign for new ing pianos or organs on in- 
fall business. us is an stallments. These notes may 
annual event here, so de be sold or transferred by 
tailed explanations are un |} local agents to others, and if 
necessary, except to again | not paid promptly when due 
refer as a reminder to the | you will likely lose all cash 
important fact that the sav you paid and instrument also 
ings accomplished — through Home agents can’t extend 
early placing of large or | time or help you when they 
ders, and our willingness to | don’t own the notes. 

accept a small profit (for We don’t take notes nor 
advertising prestige) are at require ten per cent attor- 
the command of those who ney’s fees 

make purchases at this sale 

The filling in our comfort 1 Strong Appeal to Prospect 
ables is pure, white, new Bridegrooms 

cotton, absolutely free from 

shoddy or waste rhe cot Tr , . 

ton is made in one sheet by Take y our Bride 
a special process of card to your own home, 
ae — it light and Install her in a house to 

fi . lo 
fluffy. Examples follow: which you hold the deed. 
: Selections stored free un- She will be proud to live un- 
til ber 1 at special | der a roof you own. Why 
prices, without payment, 1f } not purchase one of those 
desire: | splendid little houses on Am- 
f er street in northeastern 
In Introductory That Would Be ‘ 


Philadelphia, one square east 
of Frankford Avenue? The 
cost is only $1,800—payable 
$200 cash and $15 per month, 


Equally Effective for Other Lines. 


We're Back Again 








| 
| Illustrated booklet free. 
fresh and brown from | Take Frankford car on 
vacation times—‘‘coats off, | Third _ street. From Broad 
sleeves rolled up,” all ready | street station, forty trains 
| to serve ~ou—ready to start | a day—to Frankford June- 
| the biggest fall season ever tion. Houses open daily, 
known to. furniture and Sundays and evenings. 
carpet trade! We've larg 
est, newest stocks—-over four Very Ippetizi 
| acres of goods to back us —o 
lowest rrices and easiest 
terms ms otter you. You're Buckwheat and 


very welcome. The week's . 
leaders: Syrup. 
Who doesn’t like good 
buckwheat cakes? Almost 
" ) a | everybody does. 
Fall Petticoats. We've got a buckwheat 
New, attractive, durable, here that makes all others 
inexpensive. There's a look like Aguinaldo’s army. 
splendid showing of _ silk It makes the most tempt 
petticoats here. You'll be ing cakes, nothing heavy or 
interested in that, of course. soggy or indigestible about 
But all the nrettiness in the | them, and after breakfast 
garments is not confined to your stomach doesn’t feel as 
them alone Some very ef though it w is trying to di 
fective petticoats have been gest a keg ot nails 
produced from the humbler Imperial Buckwheat is the 
materials—the sateens an name—other stores sell it 
moreens that so closely re- | | for 15¢ a three-pound pack 
semble the more costly fab 
rics. The making of these 
inexpensive sorts is a close 
copy of those of silk 
Black sateen petticoats at | 


Comprehensive 


age—our price is loc. 
Grandma’s Pancake Flour 
| you all know its goodness 
3 packages for 25c. 
There are just 300 jugs 
of Golden Drip Syrup left 














$1 to $3.75 of colored a 

sateen at $1.75 to $3 of just think—a_ gallon of 
é at $1.75 te 

black moreen, at $3 to nice sugar syrup and a nice 
$4.75; of black mohair at jug--the whole business for 
$4.75; é F i — 

$1.75 to $5.50. | 35¢. 
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Says 
While. 


Ad That 
Worth 
A Word About 
Pea Coal. 
Some dealers depend 


largely, if not entirely, upon 
| their yard screenings to sup- 


A Coal 


\- 





ply their customers with pea 


coal. 

| Yard screenings consist of 
anything and_ everything. 
principally the .atter, and 


the size of pca coal made in 
this way ranges all the way 
from a hickory nut to No. 
8 shot; and there is a cor- 
responding variety in qual- 
ity. 

We don’t re-screen our 
yard accumulations. We sell 
them as fuel for manufact- 
uring purposes. We ship 
pea coal direct from the 
mines, spc-ially prepared 
coal for domestic use. We 
buy only the best grades, 
and the coal is nice, bright 
and of uniform size. Fur- 
thermore, we sell it as 
cheaply as you can buy the 
product ci yard screenings. 








A Hint for the Druggist. 


Good Weather 
to Chap the Skin. 


This is the weather for 
chaps. There isn’t amy 
doubt about it, as you prob- 
ably know, 


If there is a remedy that 
will cure chapped skin 
quicker than Velvet Skin 
Lotion we want to know it. 

Aside from its curative 
value in all skin diseases, 
Velvet Skin Lotion is par- 
ticularly efficient in curing 
chapped ski 

How do we know 
By the hundreds of 
who hav. been cured and 
who, having faith in the 
great skin remedy, keep on 
using it to keep the skin in 
a healthy condition. 


this? 
people 





Monuments. 





) oye 
Plenty of Time 

to talk over the mat- 
ter of erecting a monument 
before snow flies and plenty 





| 
of time for us to do the | 
work, be it ever so artistic. | 

Our stock is large and 

your choice may be among 
it, but if ‘re inclined | 
toward something original | 
give us your ideas and we , 
will put them into shape, | 


and the charges will be fair 
fair to you and to us. 


Something 








Would Be 


Very Good with the Addi 
tion of Descriptions and Prices 





MOTHERS! 

3efore you buy a “stitch” 
of clothing for your boys 
we want to see you. 

Want you to come and 
look over the hundreds of 
worthy suits, reefers, etc., 
in our children’s depart 
ment. 

Want you to note our 
prices. 

Everything for fall and | 
winter now in and at your | 

| disposal. 


Blackberry 
Brandy. 


Its curative properties in 
cases of disorders of the 
stomach and bowels are well 
known. have a fine old 
blackberry brandy that con- 
tains the purest juice of an 
especially cultivated black 
berry. It is what you want 
and ought to keep in the 
house for medicinal purposes. 

75c full quart. } 
soc full pint. | 
25c full half pint. 


To put an Ad in the Form of a Story 


Sometimes Adds Interest, but It 
Should not Be too Like a Fable. 


About Hot 
Water Bottles. 


Once there was a man who 
wanted a hot water bottle 
and he bought it at the de 
partment store because he 
could get it for 49¢ when the 
druggist wanted to charge 
him a dollar for a good one, 





and he said, “Lo, | have 
saved 51 cents, now I will 
blow it in.” But the first 
time he used the bottle it 
leaked and the second time 
it came apart, and then he 


raised up his voice and said, 





“Oh, that I had mv money 
back,” but he could not get 
it, and he said other things 
that we will not repeat. 
MORAL, | 
A dollar well spent | 
is better than fifty cents | 
badly saved. Our hot water | 


bottles are made by one of 
| 





the most reliable firms, and 
are worth the price because 
they last and don’t leak. | 
Your money back anw time | 
if they are not as good as we | 
say. Prices 7:c, goc, $1, | 
$1.25, $1.50, $1.75 and $2, 


depending on size. Don’t be 
like the man in the fable. 
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Jones: I stopped my paper to-day, 


no time to read it. 


Suiru: Why, that’s putting your- 
self out of the world. 


Jones: Can't help it, old man. By 
the time I've finished read- 
ing the advertisements in 
the Brooklyn ‘‘L” car I’m 


always down to the Bridge. 


Right you are, Jones, and there 
are others; watch them scanning 
the interesting and artistically beau- 
tiful cards, so large you can’t dodge 
them, all well written and all re- 
membered. Ask almost any passen- 
ger and see. 

Then write us for rates. 
Geo. Kissam & Co. 


253 Broadway, New York. 
Written by Jenie Wallace Hughan, Brooklyn, N.Y. 
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Personality and individuality count 
enormously in journalism from the stand- 
point of the advertiser, which is the prac- 
tical or business standpoint. 





is strongly individual. Some of its writers 
are exclusive, they contribute to no cther 
agricultural journal. Some of its depart- 
ments are ex:lusive. Some of its popular- 
ity isexclusive. It isa weekly messenger 
going straight to the innermost family 
circle. 


‘““We are pleased to state that in making up our 
list of papers each season the P. F. is always at or 
very near to the top and we regard it as an ex- 
cellent medium for reaching the agricultural trade.” 

RODERICK LEAN Mra. Co., Mansfield, Ohio. 








Sworn statement of circulation for one year 
shows an average of 


38 12 COPIES PRINTED 
5 PER WEEK | 











Only one rate. If interested, write. 
THE FARMER COMPANY, Philadelphia. 


The farmers’ purchasing power in 


tgor will be larger than ever before. 
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My Methods Admired! 


We are admirers of your pluck. 
3APTIST BANNER, Hun.ington, W. Va, 


Your inks and your methods are all right. 
REGISTER-GAZETTE, Rockford, Ill. 
You certainly deserve the best of success and 
the encouragement of all printers for your 
nerve in putting such good inks on the market 
at such low prices. 
LeApER, Greenview, III. 


Go ahead, old man, "think you are strictly 
in it. ComMMERCIAL, Meyersdale, Pa. 


We appreciate your efforts to serve the print- 
ing fraternity and save them money. We like 
your style of doing business, and can testify 
to your honorable dealings with us. Long 
may you live and prosper. 

; 3ALL, Key West, Fla. 

I am one of the original Jensen ink patrons 
and I am there yet. 

Graputic, Kimball, S. D. 


I feel like sticking to aman who made low 
prices for us, 
INDEPENDENT, Littlestown, Pa. 


Your methods are all right. 
FrAanK H. pees, Greenville, Ohio. 


Your inks and methods are satisfactory to me 
E. F. Rope, Rochester, N. Y. 


Your ink is pe eet and your prices right. 
sUGLE, Grayson, Ky. 


Have found your methods of dealing very 
satisfactory. Democrat, Lacon, Ill. 





Your methods are all right. 
A. E. Smirey & Co., Lowell, Mass. 


Your methods are satisfactory. 
Town & Ronte, Franklin Falls, N. H. 


If we had used the same method that you do 
we would be in business yet, but we didn’t. 
Fiora L, Woop, Herkimer, N. Y. 


I have always been very favorably im- 
pressed with your methods, 
Jas. Gray, Bay City, Mich. 


I have no fault to find with your methods. 
JOURNAL, Matawan, N. J. 
Your inks are good and your bids for busi- 
ness in the way of advertising are better. 
I'imes, Paullina, lowa. 





Your prompt methods are very satisfactory. 
ARYLAND MEDICAL JOURNAL, 
3altimore, Md. 


We admire your advertising as much as we 
do your inks; both very good. 
fessENGER, Indiana, Pa. 


Your competitors’ remarks about you don’t 
go with me. | know who made good inks cheap 
and you can rely upon me as a permanent 
customer. 

A. E. Weatuerpsy, Cincinnati, Ohio, 


My prices or methods have never varied since I started 





in business nearly seven years ago, and this is more than 
any other ink house in the world can boast of, as all of 
them are gradually coming down to my figures and offer- 
ing credit. Even the concern who is spending thousands of 
dollars roasting my goods will take an order at my prices 
and give credit rather than have a printer buy from me. 
Send for a copy of my price list. Although I demand 
cash with every order I cheerfully refund it if the goods 


are not found as represented. Address 


PRINTERS INK JONSON, 


13 Spruce Street, New York. 


c 
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Twelve Insertions Gratis. 





An advertisement contracted for to 
appear in Printers’ Inx for the year 
1901 will be inserted 


XE. Ez. 


in all the remaining issues of 1900. 


Address 
PRINTERS’ INK, 


10 Spruce Street, : ° . New York. 





PRINTERS’ INK. 




















They've GOT to 
Read 


Sitting in the cars, with nothing 
to occupy their minds, they are 
obliged to read your advertisement 
to pass away the time. 

They can’t get away from it. 

It’s staring them in the face all 
the time, and your advertisement 
must necessarily become impressed 
on their memory. 

We know ALL about Street Car 
Advertising and shall be glad to im- 
part our knowledge to you if you will 


but write us. 


GEO. KISSAM & C@., 


Written by The Smart Advertising Agency Ltd., 
Oxford Chambers, Nottingham, Eng. 





Your Advertisement |: 


: 253 Broadway, New York. 






































